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	 Local Advertising	 (402) 444-1425

	 National Advertising	 (402) 444-1168

	 Classified Advertising	 (402) 444-1408

	  
	 Brett Snead	 (402) 444-1425 
	 Sr. Director of Strategic Accounts
	 brett.snead@owh.com

	 Daniel Matuella	 (402) 444-1485
	 Director of SMB Growth
	 dan.matuella@owh.com
 
	 Debbie McChesney	 (402) 444-1448 
	 Director of Classifieds
	 debbie.mcchesney@owh.com

	 Tam Webb	 (402) 444-3125 
	 Events Manager
	 tam.webb@owh.com

	 Eric Mayberry	 (402) 444-1110 
	 VP of Advertising 
	 emayberry@owh.com
 

	 Mailing Address:
	 1314 Douglas Street, Suite 600
	 Omaha, NE 68102-1811

	 Shipping Address:
	 1250 Capitol Ave.
	 Omaha, NE 68102

Contact Information

Welcome...
Today, we deliver more news to more people than at any other point in our 150-year 
history. Many readers continue to enjoy the daily newspaper delivered to their home. 
Others prefer continuous updates on our website and mobile app. We also share email 
newsletters, social media posts, video segments, podcasts – even Internet radio. Today, 
our audience consumes The World-Herald’s content through multiple channels. 

Our readers have made us the No. 1 source of news in Omaha for a reason. Our unmatched 
reach provides you the opportunity to put your business in front of a large, desirable 
audience. Advertising in The World-Herald and our growing suite of digital products 
delivers results. That’s why many of Omaha’s most successful businesses have been 
longtime advertisers with us. They earn a return on their investment, and they see value 
in working with a reputable media company that shares a proud tradition of supporting 
the Omaha community. .

We look forward to working with you.
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Local Retail Advertising Display Rates
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Retail Dollar Volume Rates 
Yearly Dollar Volume Contracts
These contracts can be fulfilled by ROP (run-of-paper) display 
ads, color, digital, preprints, and print and distribute advertising. 
Unfulfilled yearly dollar volume contracts will be rebilled to the 
nearest earned rate or open rate. For accounts exceeding their 
dollar volume contract, rebates will be offered up to a maximum 
of one level higher. Sunday rates apply on Thanksgiving Day.

Commitment level rates over $500,000 available upon request. 
Signed agreements required for dollar volume levels other than 
Open Rate. 

Jackets
 	 Prices exclude Wednesday and Sunday:
	 $125 cost-per-thousand
	 4-color both sides
	 Minimum order of full distribution

SAVOR
TMC ROP advertising in the Wednesday jacket (formerly Food 
Express) distributed to both subscribers and non-subscribers in 
Douglas and Sarpy Counties.  Color is limited.  See your Account 
Executive for details.

	 Open.....................................................................................$75 per inch
	 6 weeks...............................................................................$71 per inch 
	 13 weeks.............................................................................$69 per inch 
	 26 weeks.............................................................................$67 per inch 
	 52 weeks.............................................................................$65 per inch

Retail Pick-Up Discounts
(Repeat Advertising)
After a first, full contract rate placement, you can take advantage 
of the following discounts on each additional placement within 
a 6-day period.

Second Insertion
	 Monday or Tuesday....................................................  50% discount
	 Wed., Thurs., Fri., Sat. ................................................. 25% discount
	 Third through seventh insertions......................... 50% discount
	 Excluding Sunday and Thanksgiving Day. 

Color Rates*

	 Up to 60”.......................................................................$29.00 per inch
	 Daily 60.25” and over................................................................ $1,770
	 Sunday 60.25” and over...........................................................$2,090

	 *	For any ad spanning over more than one page (Example: Double Truck  
		  ads) double the rates above.  Limited availability and not guaranteed.

Advertising Production Rates
Beginning February 3, 2020, The World-Herald will begin charging a nominal 
fee for ad production.  The fee is applied for each original ad creation.  Pickups 
of previously created ads that fall within a certain criteria are no cost.

	 1/8 page and smaller....................................................................... $15
	 Specialty Publications..................................................................... $15 
	 >1/8 page to 1/4 page.....................................................................$25
	 >1/4 page to 1/2 page.....................................................................$45
	 >1/2 page and larger.......................................................................$55

	 Open Rate	 $81.80	 $98.98

	 $2,500	 $74.85	 $91.44

	 $5,000	 $73.80	 $89.60

	 $7,500	 $71.88	 $87.82

	 $15,000	 $70.80	 $86.52

	 $30,000	 $69.40	 $84.79

	 $50,000	 $68.70	 $83.93

	 $75,000	 $68.01	 $83.09

	 $100,000	 $67.00	 $81.86

	 $200,000	 $66.67	 $81.45

	 $300,000	 $65.68	 $80.25

	 $400,000	 $65.01	 $79.46

	 $500,000	 $63.78	 $77.92

      DOLLAR VOLUME	 DAILY	 SUNDAY	

Broadsheet Specifications
•	 Full page depth .............................................................................................................  20.75”
•	 Full page width......................................................................................................  6 columns
•	 Full page column inches.............................................................................................  124.5” 
•	 Double trucks ....................................................................................... 13 columns x 20.75  
•	 Agate lines per column inch.............................................................................................  12
•	 Advertising exceeding 18 inches in depth charged full depth (20.75”)
•	 Advertising is measured in quarter inch increments (.25”).  Any measurement 
	 between quarters is billed to the next higher quarter inch. 
•	 Minimum ad size requirement...........................................................................................4”

R E A L  FA C T S .   R E A L  S T O R I E S .   R E A L  N E W S .

Broadsheet Column Widths
1 column............................................. 1.54”
2 columns...........................................3.25”
3 columns........................................... 4.95”
4 columns........................................... 6.65”
5 columns.........................................8.375”
6 columns...................................... 10.083”
13 columns.................................... 21.083”
(double truck)
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Broadsheet Modular Ad Sizes

Double Truck
269.75”
21.083” x 20.75”

6x2 Strip
12”
10.083” x 2”

1/12 Page
10”
3.25” x 5”

1/6 Page
20”
6.65” x 5”

1/8 Page
15”
4.95” x 5”

1/4 Vertical
30.75”
4.95” x 10.25”

1/4 Horizontal
31.5”
10.083” x 5.25”

1/3 Horizontal
42”
10.083” x 7”

1/3 Vertical
42”
6.65” x 10.5”

1/2 Vertical
62.25
4.95” x 20.75”

1/2 Horizontal
63”
10.083” x 10.5”

3/4 Page
93”
10.083” x 15.5”

Full Page
124.5”
10.083” x 20.75”

Double Truck Strip
26”
21.083” x 2” 

R E A L  FA C T S .   R E A L  S T O R I E S .   R E A L  N E W S . O V E R  4 0 0 , 0 0 0  D A I LY  R E A D E R S  -  P R I N T  -  O N L I N E  -  M O B I L E



Tabloid Modular Sizes

1/16 Page	 4”	 2.395” x 2.344”

Strip Ad	 5”	 10.083” x 1.25”

3/32 Page	 6”	 2.395” x 3.578”

1/8 Horizontal	 7.75”	 4.958” x 2.344”

1/8 Vertical	 7.75”	 2.395” x 4.813”

3/16 Page	 11.5”	 4.958” x 3.578”

1/4 Page	 15.5”	 4.958” x 4.813”

1/3 Page	 20.75”	 4.958” x 6.458”

1/2 Horizontal	 31.25”	 10.083” x 4.813”

1/2 Vertical	 31.25”	 4.958” x 9.75”

3/4 Page	 46.75”	 10.083” x 7.521”

Full Page	 62.25”	 10.083” x 9.75”

Double Truck Strip	 20”	 21.055” x 1.5”

Double Truck	 124.5”	 21.055” x 9.75”

   MODULAR SIZE                                TOTAL INCHES                          DIMENSIONS / INCHES
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1/16 Page
2.395” x 2.344”

Double Truck
21.055” x 9.75”

Double Truck Strip
21.055” x 1.5”

1/8 Horizontal
4.958” x 2.344”

1/8 Vertical
2.398” x 4.813”

1/4 Page
4.958” x 4.813”

Strip Ad
10.083” x 1.25”

1/3 Page
4.958” x 6.458”

3/16 Page
4.958” x 3.578”

3/4 Page
10.083” x 7.521”

1/2 Horizontal
10.083” x 4.813”

Full Page
10.083” x 9.75”

1/2 Vertical
4.958” x 9.75”

R E A L  FA C T S .   R E A L  S T O R I E S .   R E A L  N E W S .

3/32 Page
2.395” x 3.578”

Our design team can  
create campaigns to drive 
business, increase aware-
ness and build your brand 
in the community.



Retail Advertising Deadlines
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Electronic File Submission
Electronic deadlines for press-ready files (ads that do not require a 
proof) need to be submitted in an approved World-Herald format and 
delivery method by 10:00 a.m. one business day prior to publication.

Re-Plate Correction
A re-plate correction charge of $90 per page is applied when a correc-
tion must be made on a page after the page has already gone to plate-
making and the reason for the change is not the fault of the newspaper.

Art & Design Services
Art & Design Services (non World-Herald published ads)
One-hour minimum.......................................................................................$65/hour

Electronic Services
Every effort will be made to accommodate 3rd party delivery requests, 
following customer approval. 
Digital delivery of files to 3rd party.......................................... $35/destination

Monday	 Thursday (4:00 p.m.)	 Friday (3:00 p.m.)

Tuesday	 Friday (4:00 p.m.)	 Monday (3:00 p.m.)

Wednesday	 Monday (4:00 p.m.)	 Tuesday (3:00 p.m.)

Thursday	 Tuesday (4:00 p.m.)	 Wednesday (3:00 p.m.)

Friday	 Wednesday (4:00 p.m.)	 Thursday (3:00 p.m.)

Saturday	 Thursday (4:00 p.m.)	 Friday (3:00 p.m.)

Sunday 	 Thursday (4:00 p.m.)	 Friday (3:00 p.m.)

    PUBLICATION DAY                 RESERVATION / MATERIALS                  APPROVAL DEADLINE

Daily Display Ads

SAVOR	 Wednesday	 Tuesday (8 days prior)	 Wednesday (7 days prior)

GO!	 Thursday	 Monday (4:00 p.m.)	 Wednesday (3:00 p.m.)

Coupon Book	 Sunday	 Monday (noon, 13 days prior)	 Friday (9 days prior)

TV This Week	 Sunday	 Tuesday (12 days prior)	 Friday (9 days prior)

    PRODUCT                                 PUBLICATION DAY                  RESERVATION / MATERIALS                           APPROVAL DEADLINE

Weekly Products

Print to Web
The World-Herald can take your print ad and publish it Online 
in our market place on Omaha.com.  Your ad will be clickable, 
shareable, and printable to visitors of our website.

This designated section on Omaha.com allows consumers to browse 
through the display advertisements that published in The World-
Herald.  Our “Print to Web” technology lengthens the shelf-life of your 
print ad for an additional 7 days.  The content from your print ad is 
searchable from both our local website and major search engines.

Open Rate - $30 per ad
Contract Rate - $15 per ad

Your advertising 
message can publish 
in as short as 2 
business days.

O V E R  4 0 0 , 0 0 0  D A I LY  R E A D E R S  -  P R I N T  -  O N L I N E  -  M O B I L E

Living (Sunday-Friday) requires 24-hour advanced space reservation.

Features 
print, share 

and download 
functionality.
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Online advertising is about 
delivering useful content at 
just the precise moment a 
buyer needs it.

  PERIOD                              <100K                         100K-250K 

< 3 mos.	 $8.50	 $8.00

3 months	 $8.00	 $7.50

6 months	 $7.50	 $7.00

Annual	 $7.00	 $6.00

ANNUAL FREQUENCY RATES

	 6X	 $600

	 13X	 $550

	 26X	 $500

	 52X	 $450

R E A L  FA C T S .   R E A L  S T O R I E S .   R E A L  N E W S .

The World-Herald has the most extensive offerings of digital 
promotional tools that bring measurable results for today’s on-line 
marketing arena.  We have a plethora of products that can reach 
consumers on many Internet networks across the United States.  
We can develop campaigns that serve on one of many large local 
sites, including Omaha.com.  Or we can even drill down and reach 
customers in the parking lot of your competitor.

We don’t sell advertising, we offer digital 
placement solutions.

Beginning with simple digital “Run of Site” campaigns, you will get 
an overview of the remarkable targeting we can accomplish using 
proven digital placement techniques.

In addition to targeting specific geographic areas and behaviors, 
The World-Herald can construct and deliver email campaigns, build 
databases of customers and potential customers for you, and we can 
manage your SEM, SEO and social media reputation.

Digital Rates (CPM)
Prices based on a per month basis, 
commitment and impressions.

Impression levels based on 30 days or less, subject to availability.  All impressions
ROS to standard IAB 300x250, 728x90 and 300x50 unless specified.

APP Open
	 	 Maximum of 3 days in a row
	 	 $650 per day for the entire day
	 	 Sizes listed on lower right
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Enhancements
	 Time-of-day Targeting............................................$3.00
	 Section Targeting......................................................$2.00
		  News / Sports / Homepage
		  Desktop only delivery
		  Mobile or app only delivery

	 Audience Segment Targeting........ $2.00 above CPM
		  Demographics / Lifestyle / Etc.

	 Geomodifiers........................................$2.00 per segment

Inventory availability permitting. Targeting is as narrow as the Omaha metro 
area.  Other geomodifiers may be available.  Contact your account executive 
for more information.

Advertising Production Rates
	 Beginning February 3, 2020, The World-Herald will begin 
charging a nominal fee for ad production. The fee is applied for 
each original ad creation. Pickups of previously created ads that 
fall within a certain criteria are no cost.

2 Sizes......................................................................................$20
3 Sizes......................................................................................$25
4 Sizes......................................................................................$30
5 Sizes......................................................................................$35
Rich Media............................................................................$30

A plethora of products that bring results...
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Display Ads - Run of Site (ROS)
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Benefits of publishing on Omaha.com
	 	 Broad reach
	 	 Affluent audience
	 	 Branding, events, high visibility,
		  mass audience
	 	 Extended time on site
	 	 Local content - readers not distracted

Premium news networks
	 	 Pairs nicely with Omaha.com
	 	 Similar affluent Audience
	 	 Top Sites: CNN, USA Today
	 	 Identify with other national brands 
		  and news content

Size availability and platforms

	 ROS Desktop
	 	 	 300x250 Medium Rectangle
	 	 	 728x90 Leaderboard
	 	 	 970x90 Super Leaderboard
	 	 	 970x250 Marquee

	 ROS Mobile
	 	 	 320x50

	 Mobile and Tablet APP
	 	 	 1024x768 (horizontal interstitial)
	 	 	 480x320 (horizontal interstitial)
	 	 	 768x1024 (vertical interstitial)
	 	 	 320x480  (vertical interstitial)

See pages 22-23 for technical  
specifications and positioning.

Omaha.com Monthly Averages
October 2018 – September 2019
	 Total Mo. Average Unique Visitors.................2,757,738
	 Total Mo. Average Pageviews........................ 21,922,357
	 Desktop & Mobile Pageviews........................18,872,890
	 Mobile Pageviews................................................ 13,186,656
	 Desktop Pageviews...............................................5,686,234
	 App Pageviews.........................................................2,757,738
	 Video Views.................................................................. 466,406

Subscriber Plus Sponsorship

The most exclusive ad position in front of our 
most engaged audience - online subscribers.
The Omaha World-Herald has an independent website specifically for paid 
digital subscribers – designated as Subscriber Plus.  This nontraditional ad 
type allows advertisers to focus on high-quality content by pairing their 
message with news content in a native format.  Marketers are enthusiastic 
about this ad type because it works!    The key to promoting your business 
unsurprisingly, is the quality of the content.  It also allows advertisers to 
diversify their digital campaign placements.

Ad is frequency capped at 1 serve every 4 minutes per unique visitor.

Specifications
	 	 Dimensions: 300x250
	 	 Image Dimensions: 280x150
	 	 Value Statement: up to 75 characters
	 	 CTA:  up to 15 characters
	 	 Logo or additional text: 25% of image space max
	 	 Background Color: #f4f7ff or RGB 244, 247, 255

Subscriber Plus traffic currently averages 
26% of all traffic to Omaha.com.

Last year, more than 9,000 families 
received emergency assistance

> > > DONATE TODAY

SUBSCRIBER PLUS PREFERRED SPONSOR

ANNUAL FREQUENCY RATES

	 1-5X	 $995

	 6-12X	 $725

	 13-26X	 $650

	 26-52X	 $599
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Geo Targeting 
Geo targeting allows your business’ ads to appear based on where the 
user is located either by desktop IP address or  by a mobile device GPS 
system. This will ensure that your ads are served to people in a particu-
lar area of your choice. This can either be done by zip code or by a target 
radius around your business. Geo targeting is included in all audience 
extensions campaigns.

Run of Network 
Run of Network is ideal for individuals who are interested in branding 
their business to as many people as possible. These ads will be displayed 
on our network of national sites. Other than geo targeting, this type of 
campaign will not have a targeting method.   

Search Targeting  
Search Targeting delivers your ads to individuals who have searched for 
keywords that pertain to your business’ campaign. 

Example: University student Rachel is searching for a new hair salon. After searching 
using “hair salon,” “haircuts,” and “affordable” on her favorite search engine website, Ra-
chel begins to see ads on Seventeen.com for a hair salon that is advertising discounted 
hair cuts to new clients.

Behavioral Targeting
Behavioral targeting delivers your ads to users based on their con-
tinuous browsing history and information entered into websites.  
Behavioral targeting uses the information that is continuously being 
collected from user to serve them ads based upon their assumed 
interests.

Contextual Targeting 
Keyword Contextual Targeting delivers ads to users based on the 
context of the content they are viewing. Unlike Search Retargeting, 
Keyword Contextual Targeting uses keywords found within the content 
of the sites viewed by a user, rather than the words put into a search  
engine. 

Example: Paul is a father looking for a vacation to take his family on. While reading a 
“Top 10 Family Vacations” list, he starts seeing ads for a family friendly cruise line due to 
the website’s inclusion of such keywords like “Family,” “Vacation,” and “Cruise” 

Site Retargeting  
Site Retargeting is a targeting method that will show your business’ 
ads on national websites to users who have recently visited your web-
site. This is done by placing an invisible pixel on your website that will 
capture the IP address of individuals who come to your website. Once 
the individuals leave your website, they will begin to see ads for your 
business as they surf the web. 

Example: Harry looks at a coffee shop’s website for a couple of minutes then leaves to 
visit other sites. As he visits FoodNetwork.com for new recipes, he starts seeing advertise-
ments for the local coffee shop he visited.

Audience Targeting
Targeted display advertising is a great way to expand your digital 
campaign beyond our local websites.  We can create a customized 
campaign using a combination of tactics to engage the audience you 
want to reach.

Geo Targeting
	 	 Offers additional market penetration
	 	 Broad or specific stroke

Run of Network
	 	 Ideal for branding a business to
		  as many people as possible

Search Targeting
	 	 Delivers ads to users who have searched for 
		  keywords that pertain to your business campaign
	 		  •	 Audience Specific
			   •	 Adaptable by keyword

Behavioral Targeting
	 	 Target users based on their interests and searches
	 	 Specific reach

Contextual Targeting
	 	 Target users based on context of the content viewed
	 	 Content driven

Site Retargeting
	 	 Deliver ads to users that have visited a particular site
	 	 Retention driven
	 	 Brand reinforcement

< 100K	 $10.00	 $9.50	 $9.00

100K – 249K	 $9.00	 $8.50	 $8.00

250K – 499K	 $8.00	 $7.50	 $7.00

> 500K	 $7.00	 $6.50	 $6.00

    IMPRESSIONS                     1-3 MONTHS                        6-11 MONTHS                       ANNUAL

Available Sizes 
	 	 728x90 Leaderboard
	 	 320x50 Mobile Banner (required for geo-fencing)
	 	 300x250 Medium Rectangle
	 	 300x600 Large Rectangle (optional)
	 	 160x600 Wide Skyscraper (optional)
	 	 600x315 Social Media Image (optional but recommended)
		  Text: title - 25 characters, body 90 characters
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Targeted Display

Targeting is one of the 
most effective digital 
strategies you can have in 
your marketing toolkit.
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High Impact Positions

High impact digital ads deliver greater recall and 
brand recognition than other display ads. Consumers 

believe high impact ads are worth the interruption  
to their browsing experience because of the  

information and educational value they share.

Ad Sizes:
 728x90 Leaderboard
 300x250 Medium Rectangle
 300x600 Large Rectangle
 320x50 Mobile Companion
 160x600 Wide Skyscraper

Premium News Network Option
 100,000 impressions minimum .......................$10 cpm
Available on over 3,000 premium news sites packaged 
into one network buy. Geo targeted and custom 
optimized to meet each customer’s unique requirements.

Premium Float Bar
This ad is anchored to the bottom of the user’s screen and 
follows the user as they scroll (includes a close button).

	  Up to 100,000 impressions .........................$15 cpm
  Over 100,000 impressions ...........................$12 cpm
  Section Targeting ............................................+$2 cpm

 Duration ..............................................................1 day (24 hours)
 Frequency cap ......................... 1 impression per 4 minutes
 Desktop dimensions ....................................................1170x70
 Mobile dimensions ........................................................480x50
 Accepted formats: JPG, GIF and PNG
 Maximum file size – 150 kb. Third party ad tags have to be tested.

	  Up to 100,000 impressions .........................$25 cpm
  Over 100,000 impressions ...........................$22 cpm

 Duration ..............................................................1 day (24 hours) 
 Frequency cap ......................... 1 impression per 4 minutes 
 Desktop dimensions ................................................ 1920x600 
 Mobile dimensions ..................................................... 800x250 
 Accepted formats: JPG, GIF and PNG 
 Maximum file size – 150 kb. Third party ad tags have to be tested.

Premium Reveal
This is a large, top-of-page unit that users scroll past to see content.  
This ad launches seamlessly rather than intruding and it is known for 
driving higher response rates than standard display ads. It stands out 
and captures audience attention.  Available on the home page, section  
fronts and article pages of Omaha.com.

Excludes Blue Jays, Mavericks, Go, Momaha, Good News, LiveWell, Automotive, Real 
Estate, Omaha Dines, Inspired Living, NE Preps, Outdoors, Savor and Sarpy Co. News.

Mid-Premium
970x250 Marquee (desktop only)
300x600 Large Rectangle (mobile and desktop)

	  Up to 100,000 impressions .........................$15 cpm
  Over 100,000 impressions ...........................$12 cpm
  Section Targeting ............................................+$2 cpm
Some sub-site exclusions may apply.  Maximum file size:  marquee – 150 kb, 
large rectangle – 50 kb.

These two ad types offer premium positioning plus a large, dominant 
space for your advertising message.

O V E R  4 0 0 , 0 0 0  D A I LY  R E A D E R S  -  P R I N T  -  O N L I N E  -  M O B I L E



High Impact Products

Front Page and Section Front Strip Ads
Includes front page positions on page 1A, 
Money, Sports, Living and Midlands.
This is a great opportunity to brand your business in these prime advertising locations!  
The front page position is 6 columns by 2 inches and publishes at the bottom of the 
front page or section front in full color. They also publish on Omaha.com for 7 days.

Front Page Skybox
A 4 column inch ad positioned at the top of page 1A.  Also  
available on section fronts:  Sports, Living and Midlands.
We’ve redefined the power of print advertising with a new unparalleled ad position available on the front page 
of The World-Herald.  This 2 column by 2 inch ad is appropriately called a skybox and is prominently displayed 
above the masthead.  You can also target readers by publishing the skybox on the top of a section front.

Subject to rules of acceptance. 24-hour advanced space reservation required for 1A. 48-hour advanced 
space reservation required on Living section fronts, Wednesday through Friday and Sunday. 

Pop-Outs
Get the reader’s attention first
by making your ad pop!
This special feature during the printing process allows the pop-out page to appear a full 
inch just outside of the rest of the newspaper, directing readers to your message.  Yes, this 
is an exclusive ad type that includes two full page, full color ads and the pop-out stripes.

M-T	 Single Advertiser........................................$9,500

M-T	 Multi- Advertiser or Vendor...............$11,400

W-F	 Single Advertiser..................................... $13,500

W-F	 Multi- Advertiser or Vendor.............. $16,200

•	 All rates includes full color on both sides.
•	 Exclusive position - only one available Monday through Friday.
•	 Requires 24 advanced deadline from regular display ads.
•	 Ad area is 9.083” x 20.75” and the pop-out stripe is .5” x 20.75” 

with a half inch space in between.
Section cannot be guaranteed.  Not available Saturday or Sunday.

•FAMILIES OF THE FALLEN WALK
•FLYOVERS & PARATROOPER DROP
•MINI FLAGS UPON ENTRY
•POSTGAME ECHO TAPS

EVENTS INCLUDE:
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‘Guardians of the Galaxy’
sequel is a weird, wild ride
Film starts out familiar enough,
then gets enjoyably unexpected,
our critic writes. Living

Former Kearney High kicker
has a date with the Patriots
He has played pro soccer in
Europe, and invitation to camp
gives him a shot at NFL. Sports

An Ashford on the 2018
ballot, but which one?
Brad and Ann Ashford say
they’re both considering a run
against Don Bacon.Midlands

BY JOE DEJKA

WORLD-HERALD BUREAU

LINCOLN — Fourth-graders
are taking aim at a perpetrator
that occasionally muddies their
playground at Wheeler Elemen-
tary School in Omaha.

This week, about 50 of them
scrambled over a dirt bank adja-
cent to the playground, stretch-
ing tape measures and jotting
figures. Their mission: devise a
way to control storm runoff and
protect the playground.

“We’re thinking about doing a
terrace,” said student Annalise
Pfeifer.

The pilot science program at
Wheeler is the kind of hands-on,
problem-based learning that
state educators want to see in
science classrooms.

New draft science standards
unveiled Thursday call upon
students to think and act like
scientists, gathering data,
analyzing it and communicating
their results.

“We’re testing this out,” said
Ellen Kramer, a Millard Public
Schools educator who served on
the writing team for the Nebras-
ka Department of Education.
“We want to be ahead of the
curve when the standards come
out.”

The draft standards list what

DRAFT STANDARDS

Students
would think
andact like
scientists
They would analyze data
on weighty topics, draw
their own conclusions

BY ROSEANN MORING

WORLD-HERALD STAFF WRITER

Just a few months ago, Mayor
Jean Stothert and challenger
Heath Mello were enthusiastic
proponents of a new streetcar.
Now, Mello says he wants to
“press pause,” and Stothert is
heavily promoting her promise to

put the project to a public vote, if
it moves forward.

The streetcar proposal has
been the subject of a vigorous
back and forth, at debates and on
the airwaves. But both candidates
remain personally supportive of
the concept of a streetcar, and
they agree that the public should
make the final decision. The real

subject of the disagreement is the
process they would use to solicit
public engagement.

In February, Mello said the
city has only a four-year window
to complete the project, and it
should get started. Stothert told
Omahans that same month that
the project “needs a mayor who
says, ‘Let’s move forward.’ ”

Then came April’s primary
election, when the two candidates
emerged separated by only 3
percentage points. And candidate

MAYORAL RACE

Candidates’ messages on streetcar shifted after primary
Stothert and
Mello both say
public should
have final word
on whether to
pursue project

CLASHING CAMPAIGN ADS
Read each candidate’s claims and
the context behind them. Page 2A

Omaha forecast
High: 75 Low: 50
Sunny
Details: Page 6B
Omaha.com: updates
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BY JULIE ANDERSON

WORLD-HERALD STAFF WRITER

It’s one thing to build a new
hospital from the ground up.

Remodeling and adding on to
one while you’re using it, on the
other hand, requires the kind
of planning and communication
among architects, contractors
and staff — not to mention pa-
tients and staff — worthy of a
military deployment.

With roughly six weeks to go,
work is moving into final phases
of a three-part, $140 million
expansion, renovation and con-
solidation project that will see
trauma functions — as well as
remaining hospital patients and
academic medical center oper-
ations — move from Creighton
University Medical Center at
601 N. 30th St. to Creighton Uni-
versity Medical Center-Bergan
Mercy at 75th Street and Mercy
Road. The big move will wrap up

officially June 9.
“The challenge is always to

keep operating during construc-
tion, and that requires exqui-
site cooperation,” said Kevin
Nokels, president of CUMC-Ber-
gan Mercy.

The first new outpatient clin-
ics at the Bergan campus opened
Monday on the third floor of the
new three-story clinic building
on the west side of the property.
Opening dates for the two other
floors, each with its own comple-
ment of clinics, are staggered
over the next three weeks.

A Creighton University School
of Medicine sign already hangs
in the adjacent, renovated of-
fice building — connected by a
glass-fronted concourse accent-
ed with Creighton blue — that
will house faculty offices and ed-
ucation spaces.

Two of three areas in the new
52-bed intensive care unit — re-

ADDINGON, STAYINGOPEN
Coordination is key as facilities stay up

and running during construction TRIBUNE WASHINGTON BUREAU

WASHINGTON — House Re-
publicans narrowly passed legis-
lation Thursday to roll back the
Affordable Care Act, delivering
on a campaign promise despite
mounting concerns from some
patient advocates and health
care groups that the legislation
would strip protections enjoyed
by millions of Americans.

The tight vote, 217-213,
with all Democrats opposed,
underscored the divide on the
American Health Care Act,
despite last-minute deal-making
and the personal intervention of
President Donald Trump.

After House GOP leaders
shelved previous attempts to
advance the bill because of a
lack of support, Thursday’s vote
was a major legislative victory
for Trump.

As lawmakers prepared to
vote, House Speaker Paul Ryan
told them: “Many of you have
been waiting seven years to cast
this vote. Many of you are here
because you pledged to cast this
vote.”

The next step in repealing and

OBAMACARE ROLLBACK

Trump gets
win in House;
uncertainty
lies ahead

DODD-FRANK OVERHAUL
Republicans move to gut financial
regulations.Money, Page 5D

See Bergan: Page 2

See Streetcar: Page 2

... in 1968 ($38 a share),
76 Big Macs

... in 1988 ($4,700),
one John Deere disc harrow

... in 2008 ($96,600),
two new Chevrolet Tahoes

... in 2017 ($248,000),
a Harvard education

For the price of one share of Berkshire Hathaway Class A stock, you could buy ...

See Health care: Page 3

MORE IN MONEY A longtime Berkshire board member says Warren Buffett and Charlie Munger are as energetic and ‘amazing’ as ever • Designing and building tiny houses is a big job for Clayton Homes

See Science: Page 2

LEO A DALY

At top is the exterior of the Creighton University Medical Center-
Bergan Mercy outpatient clinic. The rendering above shows an
expanded patient’s room at the medical center. See video of the
construction progress on livewellnebraska.com.

CREIGHTON UNIVERSITY MEDICAL CENTER-BERGAN MERCY

An exclusive position... 
only one available per day!
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The Dundee area renewed a neighborhood tradition by hanging hundreds of potted flower baskets. Peter Manhart adjusts

one of the baskets Thursday after getting it hung on a light post. Manhart and other volunteers hung 475 baskets in the

neighborhood that day. The Dundee-Memorial Park Association spent about $36,000 on growth, installation, upkeep and

removal of the baskets this year, all of the money donated. The baskets have been a Dundee fixture for 20 years.

Beauty of a tradition
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DECORATING DUNDEE

BY PAUL HAMMEL

WORLD-HERALD BUREAU

LINCOLN — A bill that
sparked a battle between the
state’s growing craft brewing in-
dustry and liquor distributors is
being pulled from the legislative
agenda, which one state senator
says leaves Nebraska open to a
lawsuit.

State Sen. Tyson Larson of
Bloomfield said Thursday that
he was removing Legislative Bill
632 from debate this year so it
would be one of the first mea-
sures available for consideration
in the 2018 session.

Dropping the bill also means
other provisions won’t become
law. That includes a proposal to
require private bottle clubs, like
a strip club recently opened in
central Omaha, to obtain state
liquor licenses.

The move to drop the bill
comes a day after state lawmak-
ers, at the urging of the craft
brewers, stripped a provision
of the bill sought by Larson and
an association of beer distribu-
tors. Larson and the distributors
maintain that the provision
would have protected the State

NEBRASKA LEGISLATURE

Lawmakerdropsbill that riled
upbrewers, but issue isn’t deadInitial tests look good, but

doctors waiting to see if
virus is found in newborn

BY KELSEY STEWART

WORLD-HERALD STAFF WRITER

An Omaha woman who had
the Zika virus while pregnant
gave birth Tuesday to a healthy
baby, alleviating concern that
the child would be born with a
birth defect.

Evelyn Suastegui was the first
pregnant woman in Nebraska
to have a confirmed case of the
mosquito-borne virus.

Suastegui, 26, was infected
with the virus while visiting
family in Mexico. She began

suffering three of the four
symptoms of the virus — fever,
rash and joint pain — around the
same time she and her husband
found out they were expecting.

Pregnant women with the Zika
virus can infect their fetuses.
The infection has been linked
to microcephaly, a condition in
which a baby has a misshapen
head and abnormal brain devel-
opment.

One in 10 women in the U.S.
who are pregnant and have
a confirmed Zika infection
delivered a baby with serious
defects, according to a recent
report from the Centers for Dis-
ease Control and Prevention.

“To find out that I got sick

Healthy baby girl born to momwith Zika

MATT M I L LER / THE WORLD -HERA LD

Amy Elena was born Tuesday, weighing in at 8 pounds and
measuring 20½ inches. Amy and mom Evelyn Suastegui were
released fromMethodist Women’s Hospital on Thursday.

BY EMERSON CLARRIDGE

WORLD-HERALD STAFF WRITER

For more than three years,
the front porch of an upscale,
two-story home in the Elkhorn
area was a stage for strippers.

Prostitutes bared their
breasts and sometimes com-
pletely disrobed. Their pimps
peered into the windows.

It happened at least 75 times.
The strippers were a vexing

mystery to the home’s residents,
a couple in their 30s with 1- and
3-year-old boys, who sometimes
were alerted to an arrival by
someone kicking on their door
or ringing the bell.

When the couple answered
the door, some of the strippers
became upset because they
expected to be paid by someone
at the residence.

The couple could not explain
the train of escorts that they
believe began in May 2013,
about a month after the couple
moved in.

The answer became clearer in
March during an investigation
by law enforcement.

The man responsible for
the unwanted shows lived just
across the street at North 185th
and Indiana Streets, according
to the Douglas County Sheriff’s
Office.

Douglas Goldsberry, their

Strippers
showedup
unsolicited
onporch
Elkhorn man paid women
to undress at home of
neighbors with young
sons, authorities say

One suffers a serious
head injury; the other is
arrested while at school

BY KEVIN COLE

WORLD-HERALD STAFF WRITER

An 8-year-old boy injured
when another boy threw a rock
at him has undergone surgery
for a brain bleed and is taking
anti-seizure medication.

“Our whole family has been
traumatized by this,” said Crys-
tal Stewart, the grandmother
of the boy, Dorian Chambers.
“The doctor in the hospital said

he’d never seen anything like
this from a rock. He said it’s
more like a hammer or baseball
bat hit (Dorian’s) head.”

Wednesday, Omaha police
officers arrested a 9-year-old
boy at Druid Hill Elementary
School on suspicion of sec-
ond-degree felony assault in
connection with the incident.
The third-grader was booked
at the Douglas County Youth
Center and then released to his
mother.

A child facing such charges
“is not unprecedented, but it is
uncommon,” said Nicole Brun-
do, a deputy prosecutor with

the Douglas County Attorney’s
Office. Brundo noted that no
charges had been filed yet.

The 9-year-old’s mother,
Tiffanie Moore, said she un-
derstands that Dorian’s family
wanted to press charges, but
she said she is angry that police
went to the school to arrest her
son without first contacting her.

Moore, who is in the process
of retaining an attorney, picked
up the boy from the youth cen-
ter about 4 p.m. Wednesday.

“I think it’s ridiculous. I think
a 9-year-old shouldn’t be escort-
ed from a school by the police,”

Rock throwhasconsequences for boys, 8and9

See Assault: Page 5

See Brewing: Page 2See Baby: Page 6

BY RICK RUGGLES

WORLD-HERALD STAFF WRITER

A state senator has proposed
that a study be done to examine
the wisdom of merging the Uni-
versity of Nebraska at Omaha
with the University of Nebras-
ka Medical Center.

The proposal was introduced
by Sen. Merv Riepe of Ralston
and co-signed by Sens. Steve
Erdman of Bayard and Mike
Groene of North Platte. Groene
is chairman of the Nebraska
Legislature’s Education Com-
mittee.

NU President Hank Bounds
sent a message Thursday to
faculty, staff and students at
UNO and UNMC to inform
them of the legislative resolu-
tion.

“It was not brought forward
at the University’s request and
we did not know it would be
introduced,” Bounds wrote.

Bounds also wrote that he is
“always ready to be a resource
to legislators as they do their
work.”

Bounds recently named
UNMC Chancellor Jeff Gold

to also serve as UNO’s inter-
im chancellor. A search for
retiring UNO Chancellor John
Christensen’s replacement
didn’t bear fruit.

The placement of Gold in the
interim role has given rise to
rumors of a merger. Bounds
has generally said that wasn’t
his intention.

His message Thursday said
UNO and UNMC “each have
distinct missions to serve our
state.”

rick.ruggles@owh.com, 402-444-1123,
twitter.com/rickruggles

UNIVERSITY OF NEBRASKA

Legislator wants study onmerging UNO, UNMC

See Strippers: Page 5
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The Dundee area renewed a neighborhood tradition by hanging hundreds of potted flower baskets. Peter Manhart adjusts

one of the baskets Thursday after getting it hung on a light post. Manhart and other volunteers hung 475 baskets in the

neighborhood that day. The Dundee-Memorial Park Association spent about $36,000 on growth, installation, upkeep and

removal of the baskets this year, all of the money donated. The baskets have been a Dundee fixture for 20 years.

Beauty of a tradition
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BY PAUL HAMMEL

WORLD-HERALD BUREAU

LINCOLN — A bill that
sparked a battle between the
state’s growing craft brewing in-
dustry and liquor distributors is
being pulled from the legislative
agenda, which one state senator
says leaves Nebraska open to a
lawsuit.

State Sen. Tyson Larson of
Bloomfield said Thursday that
he was removing Legislative Bill
632 from debate this year so it
would be one of the first mea-
sures available for consideration
in the 2018 session.

Dropping the bill also means
other provisions won’t become
law. That includes a proposal to
require private bottle clubs, like
a strip club recently opened in
central Omaha, to obtain state
liquor licenses.

The move to drop the bill
comes a day after state lawmak-
ers, at the urging of the craft
brewers, stripped a provision
of the bill sought by Larson and
an association of beer distribu-
tors. Larson and the distributors
maintain that the provision
would have protected the State

NEBRASKA LEGISLATURE

Lawmakerdropsbill that riled
upbrewers, but issue isn’t deadInitial tests look good, but

doctors waiting to see if
virus is found in newborn

BY KELSEY STEWART

WORLD-HERALD STAFF WRITER

An Omaha woman who had
the Zika virus while pregnant
gave birth Tuesday to a healthy
baby, alleviating concern that
the child would be born with a
birth defect.

Evelyn Suastegui was the first
pregnant woman in Nebraska
to have a confirmed case of the
mosquito-borne virus.

Suastegui, 26, was infected
with the virus while visiting
family in Mexico. She began

suffering three of the four
symptoms of the virus — fever,
rash and joint pain — around the
same time she and her husband
found out they were expecting.

Pregnant women with the Zika
virus can infect their fetuses.
The infection has been linked
to microcephaly, a condition in
which a baby has a misshapen
head and abnormal brain devel-
opment.

One in 10 women in the U.S.
who are pregnant and have
a confirmed Zika infection
delivered a baby with serious
defects, according to a recent
report from the Centers for Dis-
ease Control and Prevention.

“To find out that I got sick

Healthy baby girl born to momwith Zika

MATT M I L LER / THE WORLD -HERA LD

Amy Elena was born Tuesday, weighing in at 8 pounds and
measuring 20½ inches. Amy and mom Evelyn Suastegui were
released fromMethodist Women’s Hospital on Thursday.

BY EMERSON CLARRIDGE

WORLD-HERALD STAFF WRITER

For more than three years,
the front porch of an upscale,
two-story home in the Elkhorn
area was a stage for strippers.

Prostitutes bared their
breasts and sometimes com-
pletely disrobed. Their pimps
peered into the windows.

It happened at least 75 times.
The strippers were a vexing

mystery to the home’s residents,
a couple in their 30s with 1- and
3-year-old boys, who sometimes
were alerted to an arrival by
someone kicking on their door
or ringing the bell.

When the couple answered
the door, some of the strippers
became upset because they
expected to be paid by someone
at the residence.

The couple could not explain
the train of escorts that they
believe began in May 2013,
about a month after the couple
moved in.

The answer became clearer in
March during an investigation
by law enforcement.

The man responsible for
the unwanted shows lived just
across the street at North 185th
and Indiana Streets, according
to the Douglas County Sheriff’s
Office.

Douglas Goldsberry, their

Strippers
showedup
unsolicited
onporch
Elkhorn man paid women
to undress at home of
neighbors with young
sons, authorities say

One suffers a serious
head injury; the other is
arrested while at school

BY KEVIN COLE

WORLD-HERALD STAFF WRITER

An 8-year-old boy injured
when another boy threw a rock
at him has undergone surgery
for a brain bleed and is taking
anti-seizure medication.

“Our whole family has been
traumatized by this,” said Crys-
tal Stewart, the grandmother
of the boy, Dorian Chambers.
“The doctor in the hospital said

he’d never seen anything like
this from a rock. He said it’s
more like a hammer or baseball
bat hit (Dorian’s) head.”

Wednesday, Omaha police
officers arrested a 9-year-old
boy at Druid Hill Elementary
School on suspicion of sec-
ond-degree felony assault in
connection with the incident.
The third-grader was booked
at the Douglas County Youth
Center and then released to his
mother.

A child facing such charges
“is not unprecedented, but it is
uncommon,” said Nicole Brun-
do, a deputy prosecutor with

the Douglas County Attorney’s
Office. Brundo noted that no
charges had been filed yet.

The 9-year-old’s mother,
Tiffanie Moore, said she un-
derstands that Dorian’s family
wanted to press charges, but
she said she is angry that police
went to the school to arrest her
son without first contacting her.

Moore, who is in the process
of retaining an attorney, picked
up the boy from the youth cen-
ter about 4 p.m. Wednesday.

“I think it’s ridiculous. I think
a 9-year-old shouldn’t be escort-
ed from a school by the police,”

Rock throwhasconsequences for boys, 8and9

See Assault: Page 5

See Brewing: Page 2See Baby: Page 6

BY RICK RUGGLES

WORLD-HERALD STAFF WRITER

A state senator has proposed
that a study be done to examine
the wisdom of merging the Uni-
versity of Nebraska at Omaha
with the University of Nebras-
ka Medical Center.

The proposal was introduced
by Sen. Merv Riepe of Ralston
and co-signed by Sens. Steve
Erdman of Bayard and Mike
Groene of North Platte. Groene
is chairman of the Nebraska
Legislature’s Education Com-
mittee.

NU President Hank Bounds
sent a message Thursday to
faculty, staff and students at
UNO and UNMC to inform
them of the legislative resolu-
tion.

“It was not brought forward
at the University’s request and
we did not know it would be
introduced,” Bounds wrote.

Bounds also wrote that he is
“always ready to be a resource
to legislators as they do their
work.”

Bounds recently named
UNMC Chancellor Jeff Gold

to also serve as UNO’s inter-
im chancellor. A search for
retiring UNO Chancellor John
Christensen’s replacement
didn’t bear fruit.

The placement of Gold in the
interim role has given rise to
rumors of a merger. Bounds
has generally said that wasn’t
his intention.

His message Thursday said
UNO and UNMC “each have
distinct missions to serve our
state.”

rick.ruggles@owh.com, 402-444-1123,
twitter.com/rickruggles

UNIVERSITY OF NEBRASKA

Legislator wants study onmerging UNO, UNMC

See Strippers: Page 5
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The Dundee area renewed a neighborhood tradition by hanging hundreds of potted flower baskets. Peter Manhart adjusts

one of the baskets Thursday after getting it hung on a light post. Manhart and other volunteers hung 475 baskets in the

neighborhood that day. The Dundee-Memorial Park Association spent about $36,000 on growth, installation, upkeep and

removal of the baskets this year, all of the money donated. The baskets have been a Dundee fixture for 20 years.

Beauty of a tradition
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DECORATING DUNDEE

BY PAUL HAMMEL

WORLD-HERALD BUREAU

LINCOLN — A bill that
sparked a battle between the
state’s growing craft brewing in-
dustry and liquor distributors is
being pulled from the legislative
agenda, which one state senator
says leaves Nebraska open to a
lawsuit.

State Sen. Tyson Larson of
Bloomfield said Thursday that
he was removing Legislative Bill
632 from debate this year so it
would be one of the first mea-
sures available for consideration
in the 2018 session.

Dropping the bill also means
other provisions won’t become
law. That includes a proposal to
require private bottle clubs, like
a strip club recently opened in
central Omaha, to obtain state
liquor licenses.

The move to drop the bill
comes a day after state lawmak-
ers, at the urging of the craft
brewers, stripped a provision
of the bill sought by Larson and
an association of beer distribu-
tors. Larson and the distributors
maintain that the provision
would have protected the State

NEBRASKA LEGISLATURE

Lawmakerdropsbill that riled
upbrewers, but issue isn’t deadInitial tests look good, but

doctors waiting to see if
virus is found in newborn

BY KELSEY STEWART

WORLD-HERALD STAFF WRITER

An Omaha woman who had
the Zika virus while pregnant
gave birth Tuesday to a healthy
baby, alleviating concern that
the child would be born with a
birth defect.

Evelyn Suastegui was the first
pregnant woman in Nebraska
to have a confirmed case of the
mosquito-borne virus.

Suastegui, 26, was infected
with the virus while visiting
family in Mexico. She began

suffering three of the four
symptoms of the virus — fever,
rash and joint pain — around the
same time she and her husband
found out they were expecting.

Pregnant women with the Zika
virus can infect their fetuses.
The infection has been linked
to microcephaly, a condition in
which a baby has a misshapen
head and abnormal brain devel-
opment.

One in 10 women in the U.S.
who are pregnant and have
a confirmed Zika infection
delivered a baby with serious
defects, according to a recent
report from the Centers for Dis-
ease Control and Prevention.

“To find out that I got sick

Healthy baby girl born to momwith Zika

MATT M I L LER / THE WORLD -HERA LD

Amy Elena was born Tuesday, weighing in at 8 pounds and
measuring 20½ inches. Amy and mom Evelyn Suastegui were
released fromMethodist Women’s Hospital on Thursday.

BY EMERSON CLARRIDGE

WORLD-HERALD STAFF WRITER

For more than three years,
the front porch of an upscale,
two-story home in the Elkhorn
area was a stage for strippers.

Prostitutes bared their
breasts and sometimes com-
pletely disrobed. Their pimps
peered into the windows.

It happened at least 75 times.
The strippers were a vexing

mystery to the home’s residents,
a couple in their 30s with 1- and
3-year-old boys, who sometimes
were alerted to an arrival by
someone kicking on their door
or ringing the bell.

When the couple answered
the door, some of the strippers
became upset because they
expected to be paid by someone
at the residence.

The couple could not explain
the train of escorts that they
believe began in May 2013,
about a month after the couple
moved in.

The answer became clearer in
March during an investigation
by law enforcement.

The man responsible for
the unwanted shows lived just
across the street at North 185th
and Indiana Streets, according
to the Douglas County Sheriff’s
Office.

Douglas Goldsberry, their

Strippers
showedup
unsolicited
onporch
Elkhorn man paid women
to undress at home of
neighbors with young
sons, authorities say

One suffers a serious
head injury; the other is
arrested while at school

BY KEVIN COLE

WORLD-HERALD STAFF WRITER

An 8-year-old boy injured
when another boy threw a rock
at him has undergone surgery
for a brain bleed and is taking
anti-seizure medication.

“Our whole family has been
traumatized by this,” said Crys-
tal Stewart, the grandmother
of the boy, Dorian Chambers.
“The doctor in the hospital said

he’d never seen anything like
this from a rock. He said it’s
more like a hammer or baseball
bat hit (Dorian’s) head.”

Wednesday, Omaha police
officers arrested a 9-year-old
boy at Druid Hill Elementary
School on suspicion of sec-
ond-degree felony assault in
connection with the incident.
The third-grader was booked
at the Douglas County Youth
Center and then released to his
mother.

A child facing such charges
“is not unprecedented, but it is
uncommon,” said Nicole Brun-
do, a deputy prosecutor with

the Douglas County Attorney’s
Office. Brundo noted that no
charges had been filed yet.

The 9-year-old’s mother,
Tiffanie Moore, said she un-
derstands that Dorian’s family
wanted to press charges, but
she said she is angry that police
went to the school to arrest her
son without first contacting her.

Moore, who is in the process
of retaining an attorney, picked
up the boy from the youth cen-
ter about 4 p.m. Wednesday.

“I think it’s ridiculous. I think
a 9-year-old shouldn’t be escort-
ed from a school by the police,”

Rock throwhasconsequences for boys, 8and9

See Assault: Page 5

See Brewing: Page 2See Baby: Page 6

BY RICK RUGGLES

WORLD-HERALD STAFF WRITER

A state senator has proposed
that a study be done to examine
the wisdom of merging the Uni-
versity of Nebraska at Omaha
with the University of Nebras-
ka Medical Center.

The proposal was introduced
by Sen. Merv Riepe of Ralston
and co-signed by Sens. Steve
Erdman of Bayard and Mike
Groene of North Platte. Groene
is chairman of the Nebraska
Legislature’s Education Com-
mittee.

NU President Hank Bounds
sent a message Thursday to
faculty, staff and students at
UNO and UNMC to inform
them of the legislative resolu-
tion.

“It was not brought forward
at the University’s request and
we did not know it would be
introduced,” Bounds wrote.

Bounds also wrote that he is
“always ready to be a resource
to legislators as they do their
work.”

Bounds recently named
UNMC Chancellor Jeff Gold

to also serve as UNO’s inter-
im chancellor. A search for
retiring UNO Chancellor John
Christensen’s replacement
didn’t bear fruit.

The placement of Gold in the
interim role has given rise to
rumors of a merger. Bounds
has generally said that wasn’t
his intention.

His message Thursday said
UNO and UNMC “each have
distinct missions to serve our
state.”

rick.ruggles@owh.com, 402-444-1123,
twitter.com/rickruggles

UNIVERSITY OF NEBRASKA

Legislator wants study onmerging UNO, UNMC

See Strippers: Page 5
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At top is the 2009 fourth-grade class at Heartland Community Schools in Henderson, Nebraska, in front of 12th Street Cinema in Aurora, where they watched a
screening of the Harold Lloyd film “Safety Last!” The woman in the middle is Angela McLean, who wrote an original score for the movie and performed it live during
the showing. The students are wearing their Harold Lloyd shirts, glasses and boater hats. Above is the same class eight years later in their senior photo.

Persistence and promises
Fourth-graders’ love of a book led to silent-film fever, 8-year correspondence

BY MICAH MERTES

WORLD-HERALD STAFF WRITER

As Heartland Community High
School’s class of 2017 graduates Sun-
day in Henderson, Nebraska, they’ll be
joined by two special guests, each keep-
ing a promise eight years in the making.

The guests are Brian Selznick,
award-winning author/illustrator of
“Wonderstruck” and “The Invention of
Hugo Cabret,” and Suzanne Lloyd, the
granddaughter of Nebraska-born silent
film star Harold Lloyd.

How did Selznick (who lives in New
York) and Lloyd (Los Angeles) come to
be at a high school graduation ceremo-
ny in a tiny town of 1,000 in the middle
of Nebraska?Well, that’s kind of a funny
story. One that involves a silent film fes-

Harold Lloyd, a native of Burchard, Nebraska, in “Safety Last!”

Brian
Selznick

Suzanne
LloydSee Class: Page 2

BY BETSIE FREEMAN

WORLD-HERALD STAFF WRITER

“Superior Donuts” is a depar-
ture for noted playwright Tracy
Letts, who won a Pulitzer Prize
for his family-dysfunction dra-
ma “August: Osage County.”

For one thing, if you don’t
count a couple of thugs, its
characters are nicer to each
other than the “Osage” crowd,
even though they squabble. And
though the characters aren’t
without suffering, “Superior
Donuts” is not without hope.

I’m a pushover for tales that
at least hint at redemption,
so this comedy-drama, which
opened Friday in the Omaha
Community Playhouse’s small
Howard Drew Theatre, resonat-
ed with me.

I liked the story, centered on

THEATER REVIEW

Notable debut,
details make
‘Donut’ a treat

BY KIM CARPENTER

WORLD-HERALD STAFF WRITER

When Jim Cantrell was
growing up in Wilber, Nebraska,
during the late 1930s and ’40s,
his father had three sporting
events he considered annual
radio “must-listens”: the World
Series, the Indianapolis 500 and
the Kentucky Derby.

Little did Jim know that seven
decades later, he would make his
mark on one of those signature
American events.

If you see posters, mugs, tote
bags and other merchandise
items displaying 2017 Ken-
tucky Derby artwork, you’ll
know it’s an 81-year-old former
Nebraskan behind the paintings.
Cantrell, of Bardstown, Ken-
tucky, is the official artist for
Friday’s Kentucky Oaks race
and today’s Kentucky Derby.

Remarkably, Cantrell is the
first Kentuckian to earn that dis-
tinction since Churchill Downs
began commissioning artists in
1997.

It took a lot of studying, teach-
ing and working as a painter and
ceramist for Cantrell to reach
this point. He graduated from
high school in Wilber in 1953 and
received a bachelor of fine arts
degree in art education from the
University of Nebraska. He left
the state briefly to earn his mas-
ter’s degree from the University
of Northern Colorado before
returning to teach middle and

Derby artist
shaped by
Nebraska
memories

Jim Cantrell
The official artist
of the 2017
Kentucky Derby
graduated from
Wilber High
School and the
University of
Nebraska.

See Artist: Page 3

COMING SUNDAY
Sarah Baker Hansen’s first
Food Prowl of 2017 is a day
away. Be advised: Reading it
is going to make you hungry.

See Donuts: Page 2

Saturday, May 13 | 9 a.m. to 5 p.m.
PLANT SALE
Shop from an incredible variety of unique plants to add beauty to your
landscape and benefit Lauritzen Gardens. Plant sale is FREE. Admission applies to visit the garden.

100 Bancroft Street | (402) 346-4002 | lauritzengardens.org

den.

2023218-02

Daily Front Page		  $1,850	 $1,700	 $1,550 	 $1,400 	 $1,250 	 $1,250

Sunday Front Page	 $3,050	 $2,900	 $2,750 	 $2,600 	 $2,450 	 $2,300

Daily Section Front	 $1,425	 $1,325	 $1,225 	 $1,125 	 $1,025 	 $925

Sunday Section Front 	 $2,525	 $2,425 	 $2,325 	 $2,225 	 $2,125 	 $2,025

                                                                                           1X-5X              6X-12X            13X-25X           26X-51X          52X-77X             78X +

Daily	 $1,095	 $995	 $895	 $795

Sunday	 $1,295	 $1,195	 $1,095	 $995

    FRONT PAGE (1A)              OPEN                13X                  26X                 52X

Daily	 $795	 $745	 $695	 $645

Sunday	 $995	 $945	 $895	 $845

   SECTION FRONT             OPEN                  13X                   26X                  52X

402-505-8500
111 N 181 St Elkhorn, 68022
2 Blocks South of West Dodge Rd
UnitedRepublicBank.com

*Annual Percentage Yield (APY) effective as of April 28, 2017. Balances of $.01 - $9,999.99 earn .10% APY; balances of $10,000 or more earn 1.10% APY. The Bank reserves the rights to limit the amount of deposits and end this promotion at any time. The daily balance method is used to calculate interest on the account. Must maintain a
minimum daily balance of $10,000 at all times to avoid a monthly maintenance fee of $10. An Early Closing Fee of $50 will be imposed if the Diamond Anniversary Money Market Account is closed within 12 months of date of opening. Fees may reduce the earnings on the account. New money only. No brokered or institutional deposits.
**To earn an additional .10%, must open and maintain a Free Checking Account with a $100 minimum opening deposit, monthly Direct Deposit of payroll to the account, make 10 Check Card POS (Point of Sale) transactions each month (excluding ATM transactions), receive monthly statements electronically (E-Statements), and accept our
E-Statement terms and conditions OR businesses must open a new business checking account. MEMBER FDIC.

1.10%Earn

APY* With Diamond
Anniversary Money
Market Account
Opening deposit of $10,000 Required*
PLUS .10% additional available with
a qualifying account**

Celebrating

10
YEARS

with this
EXCLUSIVE Offer

2023288-01

FRIDAY, MAY 12, 2017
SECTION B

REGIONAL NEWS Kevin Elwood, embattled school superintendent at Treynor, Iowa, will step down this summer. PAGE 5A

The Dundee area renewed a neighborhood tradition by hanging hundreds of potted flower baskets. Peter Manhart adjusts

one of the baskets Thursday after getting it hung on a light post. Manhart and other volunteers hung 475 baskets in the

neighborhood that day. The Dundee-Memorial Park Association spent about $36,000 on growth, installation, upkeep and

removal of the baskets this year, all of the money donated. The baskets have been a Dundee fixture for 20 years.
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DECORATING DUNDEE

BY PAUL HAMMEL

WORLD-HERALD BUREAU

LINCOLN — A bill that
sparked a battle between the
state’s growing craft brewing in-
dustry and liquor distributors is
being pulled from the legislative
agenda, which one state senator
says leaves Nebraska open to a
lawsuit.

State Sen. Tyson Larson of
Bloomfield said Thursday that
he was removing Legislative Bill
632 from debate this year so it
would be one of the first mea-
sures available for consideration
in the 2018 session.

Dropping the bill also means
other provisions won’t become
law. That includes a proposal to
require private bottle clubs, like
a strip club recently opened in
central Omaha, to obtain state
liquor licenses.

The move to drop the bill
comes a day after state lawmak-
ers, at the urging of the craft
brewers, stripped a provision
of the bill sought by Larson and
an association of beer distribu-
tors. Larson and the distributors
maintain that the provision
would have protected the State

NEBRASKA LEGISLATURE

Lawmakerdropsbill that riled
upbrewers, but issue isn’t deadInitial tests look good, but

doctors waiting to see if
virus is found in newborn

BY KELSEY STEWART

WORLD-HERALD STAFF WRITER

An Omaha woman who had
the Zika virus while pregnant
gave birth Tuesday to a healthy
baby, alleviating concern that
the child would be born with a
birth defect.

Evelyn Suastegui was the first
pregnant woman in Nebraska
to have a confirmed case of the
mosquito-borne virus.

Suastegui, 26, was infected
with the virus while visiting
family in Mexico. She began

suffering three of the four
symptoms of the virus — fever,
rash and joint pain — around the
same time she and her husband
found out they were expecting.

Pregnant women with the Zika
virus can infect their fetuses.
The infection has been linked
to microcephaly, a condition in
which a baby has a misshapen
head and abnormal brain devel-
opment.

One in 10 women in the U.S.
who are pregnant and have
a confirmed Zika infection
delivered a baby with serious
defects, according to a recent
report from the Centers for Dis-
ease Control and Prevention.

“To find out that I got sick

Healthy baby girl born to momwith Zika

MATT M I L LER / THE WORLD -HERA LD

Amy Elena was born Tuesday, weighing in at 8 pounds and
measuring 20½ inches. Amy and mom Evelyn Suastegui were
released fromMethodist Women’s Hospital on Thursday.

BY EMERSON CLARRIDGE

WORLD-HERALD STAFF WRITER

For more than three years,
the front porch of an upscale,
two-story home in the Elkhorn
area was a stage for strippers.

Prostitutes bared their
breasts and sometimes com-
pletely disrobed. Their pimps
peered into the windows.

It happened at least 75 times.
The strippers were a vexing

mystery to the home’s residents,
a couple in their 30s with 1- and
3-year-old boys, who sometimes
were alerted to an arrival by
someone kicking on their door
or ringing the bell.

When the couple answered
the door, some of the strippers
became upset because they
expected to be paid by someone
at the residence.

The couple could not explain
the train of escorts that they
believe began in May 2013,
about a month after the couple
moved in.

The answer became clearer in
March during an investigation
by law enforcement.

The man responsible for
the unwanted shows lived just
across the street at North 185th
and Indiana Streets, according
to the Douglas County Sheriff’s
Office.

Douglas Goldsberry, their

Strippers
showedup
unsolicited
onporch
Elkhorn man paid women
to undress at home of
neighbors with young
sons, authorities say

One suffers a serious
head injury; the other is
arrested while at school

BY KEVIN COLE

WORLD-HERALD STAFF WRITER

An 8-year-old boy injured
when another boy threw a rock
at him has undergone surgery
for a brain bleed and is taking
anti-seizure medication.

“Our whole family has been
traumatized by this,” said Crys-
tal Stewart, the grandmother
of the boy, Dorian Chambers.
“The doctor in the hospital said

he’d never seen anything like
this from a rock. He said it’s
more like a hammer or baseball
bat hit (Dorian’s) head.”

Wednesday, Omaha police
officers arrested a 9-year-old
boy at Druid Hill Elementary
School on suspicion of sec-
ond-degree felony assault in
connection with the incident.
The third-grader was booked
at the Douglas County Youth
Center and then released to his
mother.

A child facing such charges
“is not unprecedented, but it is
uncommon,” said Nicole Brun-
do, a deputy prosecutor with

the Douglas County Attorney’s
Office. Brundo noted that no
charges had been filed yet.

The 9-year-old’s mother,
Tiffanie Moore, said she un-
derstands that Dorian’s family
wanted to press charges, but
she said she is angry that police
went to the school to arrest her
son without first contacting her.

Moore, who is in the process
of retaining an attorney, picked
up the boy from the youth cen-
ter about 4 p.m. Wednesday.

“I think it’s ridiculous. I think
a 9-year-old shouldn’t be escort-
ed from a school by the police,”

Rock throwhasconsequences for boys, 8and9

See Assault: Page 5
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BY RICK RUGGLES

WORLD-HERALD STAFF WRITER

A state senator has proposed
that a study be done to examine
the wisdom of merging the Uni-
versity of Nebraska at Omaha
with the University of Nebras-
ka Medical Center.

The proposal was introduced
by Sen. Merv Riepe of Ralston
and co-signed by Sens. Steve
Erdman of Bayard and Mike
Groene of North Platte. Groene
is chairman of the Nebraska
Legislature’s Education Com-
mittee.

NU President Hank Bounds
sent a message Thursday to
faculty, staff and students at
UNO and UNMC to inform
them of the legislative resolu-
tion.

“It was not brought forward
at the University’s request and
we did not know it would be
introduced,” Bounds wrote.

Bounds also wrote that he is
“always ready to be a resource
to legislators as they do their
work.”

Bounds recently named
UNMC Chancellor Jeff Gold

to also serve as UNO’s inter-
im chancellor. A search for
retiring UNO Chancellor John
Christensen’s replacement
didn’t bear fruit.

The placement of Gold in the
interim role has given rise to
rumors of a merger. Bounds
has generally said that wasn’t
his intention.

His message Thursday said
UNO and UNMC “each have
distinct missions to serve our
state.”

rick.ruggles@owh.com, 402-444-1123,
twitter.com/rickruggles

UNIVERSITY OF NEBRASKA

Legislator wants study onmerging UNO, UNMC

See Strippers: Page 5
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Gold set to
makenearly
$1million
withUNO job

By Rick Ruggles

WORLD-HERALD STAFF WRITER

Dr. Jeffrey Gold would make
close to $1 million a year to run
two University of Nebraska in-
stitutions with the approval next
week of the NU Board of Regents.

Gold, 66, currently makes
$853,338 and would earn an addi-
tional $100,000 annually if named
the University of Nebraska at
Omaha’s chancellor at a meeting
next Thursday in Lincoln. Gold is
chancellor of the NU Medical Cen-
ter and for more than a year also
has worked as interim chancellor
of UNO.

Gold, a pediatric heart surgeon
who moved into administrative
work, is already compensated
near the amounts of NU coach-
es and athletic administrators.
His current pay makes him the
fourth-highest paid NU employee,
and that ranking wouldn’t change
with the $100,000 raise.

His pay trails Husker football
coach Scott Frost’s $5 million a
year, Husker men’s basketball
coach Tim Miles’ approximately
$2.4 million and Husker Athletic
Director Bill Moos’ $1 million, ac-
cording to NU’s salary database.
Outside of the NU system, no state
employees make close to $1 mil-
lion. Two state psychiatrists —
Drs. Ramoncito Ocampo and Farid
Karimi — were to make $310,269

Regents will consider his
contract next week, though
no objections have been
voiced so far

Anewpitchonsubstandard streets

By emily NohR aNd

chRistopheR BuRBach

WORLD-HERALD STAFF WRITERS

Mayor Jean Stothert is making
another run at creating an official
city process to address neighbor-
hood streets that weren’t built to
code.

Her new proposal largely
mirrors one she put forth last
year but adds funding sources
to repave unimproved streets in

low-income neighborhoods that
the city has designated as most in
need of redevelopment.

Stothert called the plan an
“innovative option that meets
our goal to have a policy that is
applied fairly to all applicants.”
She said it generally allows for
historically substandard streets
to be improved at a lower cost
to homeowners, and with a lon-
ger payback period, than before.
And it will allow for repaving

some streets in economically
distressed neighborhoods, where
property owners can’t afford to
pay even a portion of the cost.

City Council Vice President
Chris Jerram, who heads the
public works committee, said the
policy still leaves problems unad-
dressed.

For example, he said, many
people who live on unimproved
streets simply want the city to fill
potholes and perform other main-
tenance, but the city stops doing
that once the street reaches the
end of its “useful life.”

Stothert proposes formalizing most past practices but
paying full cost of upgrades in low-income areas
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Lawmakers launch petition drive
to legalize medical marijuana

By maRtha stoddaRd

WORLD-HERALD BUREAU

LINCOLN — A petition effort
to legalize medical marijuana in
Nebraska was launched Thursday
with the creation of a campaign
committee.

State Sens. Anna Wishart and
Adam Morfeld, both of Lincoln,
will lead the committee, Nebras-
kans for Sensible Marijuana Laws.
The group is aiming to put a pro-
posed constitutional amendment
before voters on the 2020 ballot.

“Today is the first step toward

establishing a compassionate med-
ical marijuana law for sick and
suffering Nebraskans,” Wishart
said. “Thirty-two states have al-
ready adopted effective medical
marijuana laws, and Nebraska will
soon be joining their ranks.”

She sponsored medical marijua-
na bills in the past two legislative
sessions. Morfeld was a leader in
this year’s successful petition ini-
tiative to expandMedicaid to more
low-income Nebraskans.

Wishart said she still would pre-

GOODFELLOWS
To make donations Online: Omaha.com/goodfellows
Mail: World-Herald Goodfellows / 1314 Douglas St.
Suite 600 / Omaha, NE 68102
Donations to date: $249,853.27 Story in Midlands

Jeffrey P. Gold
The pediatric heart
surgeon has led
both UNMC and UNO
since 2017. If his
position is approved,
he’ll continue leading
UNO until mid-2022.

See Gold: Page 2

NEW YORK (AP) — The Boy
Scouts of America says it is ex-
ploring “all options” to address
serious financial challenges, but
is declining to confirm or deny a
report that it may seek bankrupt-
cy protection in the face of declin-
ing membership and sex-abuse
lawsuits.

“I want to assure you that our

daily mission will continue and
that there are no imminent actions
or immediate decisions expect-
ed,” Chief Scout Executive Mike
Surbaugh said in a statement.

Surbaugh was responding to a
Wall Street Journal report that the
BSA, founded in 1910, had hired
a law firm to assist in a possible
Chapter 11 bankruptcy filing. He

described the report as specula-
tion but acknowledged that the
group is “working with experts to
explore all options available.”

He also acknowledged the pres-
sures arising from multiple law-
suits related to past instances of
sexual abuse among Boy Scout
troops.

“We have a social and moral

responsibility to fairly compen-
sate victims who suffered abuse
during their time in Scouting, and
we also have an obligation to car-
ry out our mission to serve youth,
families and local communities
through our programs,” Surbaugh
said in the Wednesday night

BoyScouts explore ‘all options’ onfinances, skirt bankruptcy talk

See Boy Scouts: Page 4

See Medical marijuana: Page 2See Streets: Page 2

In a nail-biter, Nebraska volleyball rallied after losing the first two sets to beat No. 3 seed Illinois 3-2 in

Thursday’s semifinal matchup at the Target Center in Minneapolis. The No. 7-seeded Huskers will play

No. 1 Stanford on Saturday for the national title. COMPLETE COVERAGE IN SPORTS
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EXCELLENT BENEFIT AND COMPENSATION PACKAGE.
VISIT USATwww.columbushosp.org ORCALL402-562-3363

NOWHIRING:

RN in our Maternal Child Health Department
at Columbus Community Hospital.

FULLTIME, 3 NIGHTS/WK.

TheWorld-Herald reveals its All-Metro
Conference and Omaha-area teams. Sports

4priests tied
toCreighton
accusedof
sexual abuse

By Erin GracE

WORLD-HERALD STAFF WRITER

Four Jesuit priests with ties to
Creighton University have been
credibly accused of sexual abuse
of minors, but not during their
time at the Omaha Catholic uni-
versity.

The Chicago-based Midwest
Province of the Society of Je-
sus identified the four to The
World-Herald in advance of the
Monday release of a larger list of
Jesuits who the order believes sex-
ually abused minors.

The Midwest Province governs
Jesuits in 12 states including Ne-
braska and Iowa.

Mike McGrath, a province
spokesman, said in an interview
that a review of records showed
the following four priests had “es-
tablished allegations” and later
had roles at Creighton:
» The Rev. Perry Robinson

lived on Creighton’s campus for
nearly 30 years, from 1989 until
last month, and worked at both the
old St. Joseph Hospital on North
30th Street and St. Gerald Catholic
Church in Ralston. Creighton said
he worked at the hospital in the
1990s and at St. Gerald until 2011.

Robinson already had been
named by the Archdiocese of Oma-
ha and Creighton University.

He was sent to Creighton after
“inappropriate” photos were found

Jesuits say men with
‘established allegations’
involving minors later had
roles at Omaha university

Elk is in the hunt for spot on license plate

By rick ruGGlEs

WORLD-HERALD STAFF WRITER

A Nebraska wildlife group has
proposed that a bull elk grace Ne-
braska’s next animal-themed li-
cense plate.

The Nebraska Big Game Soci-
ety this fall asked Chadron State

College graphic design students to
create a license plate design fea-
turing one of Nebraska’s big-game
animals.

One student utilized the image
of a bighorn sheep, and seven oth-
ers designed theirs using elk, said
Jon Thomas, executive director of
the nonprofit Nebraska Big Game

Society.
Chadron State senior Riley Ellis’

wide-antlered elk, with the Ne-
braska grasslands and a vast blue
sky in the background, won the so-
ciety’s approval.

“All the designs were great,”
Thomas said. “We have eight, and
the other seven are just equally as
awesome.”

Thomas said it was his under-
standing that the society must

Nebraska wildlife group proposes that Chadron State
student’s design be featured on next animal-themed plate

HUSKER
VOLLEYBALL

MATCH IS
MUST-SEE TV

The annual
kids’ Christ-
mas concert at
Walnut Grove
R e t i r e m e n t
Community is
running a tad
long, and a few
residents are
starting to get
restless.

The preschoolers have car-
oled for their parents and the
residents. They have sung and
danced and oozed all sorts of
Christmas cuteness.

But the clock has ticked past

7:30 p.m., and now a woman
glances at her wristwatch and
casts a worried look in the direc-
tion of the retirement communi-
ty’s main theater, where employ-
ees are hurriedly moving chairs
and trying to change the big
screen’s channel to ESPN.

“Volleyball starts soon,” she
says, and hurries to her room
to get in front of her own tele-
vision.

On a dreary December Thurs-
day, thousands and thousands of
Nebraskans did likewise. They
sank into their favorite chairs in

Huge comeback in semifinal only
solidifies bond between ‘volleyball
state’ and team that keeps winning

BRENDAN SUL L I VAN / THE WORLD -HERA LD

Fans at DJ’s Dugout in Millard celebrate Thursday after the NU volleyball team advanced to Saturday’s national title match. More coverage in Sports.
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A design featuring a wide-antlered elk, with the Nebraska grasslands and blue
sky in the background, won the approval of the Nebraska Big Game Society.See Elk: Page 3

Gun and drug operation ends
Confidential informants were key to
federal effort that led to conviction

of 24 Omahans. Midlands

Weather
High: 45

Plenty of sunshine
Low: 25

Details: 6B
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GOODFELLOWS
To make donations:
Online: Omaha.com/
goodfellows
Mail: World-Herald
Goodfellows
1314 Douglas St. Suite
600, Omaha, NE 68102
Donations to date:
$269,102.60
Donation’s list on 2B

Matthew
Hansen

COLUMNIST

See Hansen: Page 2

LAWSUIT BY CONSERVATIVE STATES

ACA is unconstitutional, federal judge rules

ThE WashinGTon PosT

A federal judge in Texas threw
a dagger into the Affordable Care
Act on Friday, ruling that the entire
health care law is unconstitutional
because of a recent change in feder-
al tax law.

The opinion by U.S. District Judge
Reed O’Connor overturns all of the
sprawling law nationwide.

The ruling came on the eve of
the annual deadline for Americans
to sign up for coverage through the
federal insurance exchange created
under the law.

Since the suit was filed in January,
many health law specialists have
viewed its logic as weak but never-
theless regarded it as the greatest
looming legal threat to the 2010 law.

The Supreme Court upheld the
law as constitutional in 2012 and
2015, though the first of those opin-
ions struck down an ACA provision
that would have expanded Medicaid
nationwide, letting each state choose
instead. Legal experts predicted that
no mater how O’Connor ruled, the
Texas case would be appealed and
could well place the law before the
high court again, giving its two new-
est members, Justices Neil Gorsuch

Tax law change is cited in
case that could put the law
back before Supreme Court

See ACA: Page 3
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Culinary,Food
Service Positions
Dec 17, 10 am - 4 pm
2400 CASS STREET
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One of the

BEST
DEALS

of 2018!

Between nowand the end of the year,
we are offering the of 2018!BEST DAILY DEALS

2137083-01

VIEWDEALSAT

•	 24-hour advanced space reservation required for 1A.
•	 48-hour advanced space reservation required on Living section fronts, 

Wednesday through Friday and Sunday.
Subject to rules of acceptance. Front page and section front strip ads apply toward the  
fulfillment of front page frequency contract and regular Dollar Volume Contract.



High Impact Products

Mass Impact Section
Available on Monday,
Tuesday and Wednesday.
Get great exposure and have a huge “impact” 
with your own stand-alone 2-page section in the 
Omaha World-Herald.  Your personal mass im-
pact section includes two full page broadsheet 
advertisements with full color on the front and 
black and white on the back.

One mass impact section available per day, Monday 
through Friday.  Check availability with your account execu-
tive, there may be exceptions.

The latest, remarkable

HEARING
AIDS

Full Soundscape Technology
So you can listen to multiple
speakers in noisy environments,
like restaurants, and actively
participate in the conversation

Rechargeable Option
So you never have to hassle with purchasing and
changing batteries

iPhone Compatibility
So you can use your devices like wireless
headphones to connect to electronic
devices, including iPhone

Plus: Eliminates buzzing and whistling; delivers pristine sound and exceptional listening clarity; easy to adjust

CALLTODAY

Treasure life andmake everymoment count. Don’tmiss a singleword or conversation
with your family or loved one. Nothing can compare in value to hearing clearly again.
The lifestyle change that is enjoyedwith precise electronic hearing help canbe the gift
of a lifetime, for the average person living forYEARSwith steadilyworsening hearing
condition.Treat yourself or someone you love to the gift of a lifetime…better hearing.

Trying these extraordinary hearing aids for 7 days free
is especially important if you:

have difficulty hearing in large crowds
often ask people to repeat themselves
people sound like they are mumbling

CALL USTODAYTO SET AN APPOINTMENT

Omaha: 14473W. Center Rd, Omaha, NE ............................................................402.973.3238

The

HEARING
AID
of the future is

HERE!
For people who currently

use or are considering
hearing aids, we want to
be sure you know about

some of the recent
advancements that could
help you hear better than

ever! Now is your chance to
try this remarkable hearing aid

technology absolutely FREE!

Speak one-on-onewith Dr. Angela Grasse (AuD, CCC-A); with over 10 years of
experience in hearing loss, I will work with you to help find the best solution for
your personal hearing difficulties. Giveme a call!

www.AmericanHearing.us

Omaha: 14473 W. Center Rd, Omaha, NE ............................................................402.973.3238
CALL TODAY
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Hearing aids for every
budget! Starting at:

$995

*$995 is price for one hearing aid

New hearing technology can improve your life. Call today for a FREE Hearing Screening.
Hear for yourself the difference American Hearing + Audiology can make in your life!

FREE“try them before you buy them”
demonstration & trial periods available.

Participants will save hundreds on
purchase, as well as FREE hearing aid

batteries.

PLUS:
AHA Participates with all major insurance
plans - call today to confirm your benefits

AHA Satisfaction Guarantee

Offer expires 2/28/17

FREE
Hearing Screening

FREE
Consultation

FREE
Trials
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It’s your own
personal stand-alone,

2-page section!

Spadeas
The most powerful position in  
our promotional arsenal.
A spadea wraps around the front page of 
The World-Herald, which guarantees your 
message gets read first. As a matter of fact, 
readers have to open your spadea section 
before they can read the paper. Their large 

size provides ample space to talk about 
multiple products, specials and features. Plus, 
it’s a great position to include coupons, special 
discounts or promote events.  A spadea is 
equivalent to the space of 3 full page ads!

Black and 
white inside

Front Page	 $18,000	 $19,500	 $24,000

Inside Page	 $14,000	 $15,000	 $18,000

                                                               MON–FRI                              SATURDAY                         SUNDAY

WED MAR 15TH

See our ad in the Midlands section

CONCERT COMMUTES
We’ve got tips for Lincolnites
heading to concerts in Omaha,

and vice versa. Go

NU’s season ends with fifth straight loss, but Miles will be back. Sports

THURSDAY, MARCH 9, 2017 • SUNRISE EDITION • REAL. FAIR. ACCURATE.

Omaha forecast
High: 55 Low: 20 Partly sunny
Full weather report: Page 6B
On Omaha.com: latest updates

Index

BY TODD COOPER

WORLD-HERALD STAFF WRITER

It was fourth grade when the
new girl noticed Janis Brown
wearing a shirt with butterflies
on it — and butterfly “wings”
attaching the arms to the shirt.

“That’s weird,” Ciera Boat-
wright told Janis that day, eight
years ago. “I think I like it.”

From then on, they were fast
friends — rare-
ly apart, rarely
quiet, rarely
normal. Even
when they went
to separate
schools, Ciera
would arrive
home to find
Janis already
there — sit-
ting on Ciera’s

couch and chatting up her mom,
Jennifer Boatwright.

One day in fifth grade, Ciera
came home to find that Janis
wasn’t there. Instead: dozens of
Post-It notes in Ciera’s room.
Most were filled with random
thoughts. One was sweet — and
goofy. “Love you, baby,” it said.

That same note — with Janis’s
distinctive script — now is
tattooed on Ciera’s left shoulder,
just above her hurting heart.

The inseparable friends were
ripped apart the night of June
24, 2016 — when a man who was
drunk, on drugs and fleeing an-
other crash scene slammed into
the back of a car carrying Janis
Brown, her sister and her little

Asmangets
prison time for
teen’s death,
pain is still raw
16-year-old killed by
drunk driver ‘was making
a difference,’ mom says

BY JOE DUGGAN

WORLD-HERALD BUREAU

LINCOLN — Nebraska law-
makers advanced a scaled-down
version of legislation to repeal
mandatory minimum prison
sentences Wednesday so that
it applies only to serious drug
offenses.

The measure has the potential
to reduce the state’s overcrowd-
ed prisons and save several
million dollars annually on the
cost of housing inmates. And
supporters argued that nothing
in the bill prevents judges from
throwing the book at hard-core
drug criminals.

But that didn’t make the idea
more acceptable to the governor
or prosecuting attorneys.

Under the amended bill, those
caught dealing heroin, cocaine
or methamphetamine — even to
children or near school property
— would no longer face manda-
tory minimums of three or five
years.

While the compromise amend-
ment helped Legislative Bill 447
advance to the second round of
debate on a 25-22 vote, Gov. Pete
Ricketts said Wednesday he still
strongly opposes the measure.

“Removing mandatory min-
imums, even for drug felons,
would soften Nebraska’s protec-
tions for public safety,” Ricketts

PRISON TERMS

Compromise
on mandatory
minimums fails
to sway Ricketts

PAID ADVERTISEMENT 54 PAGES
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BY ROSEANN MORING

WORLD-HERALD STAFF WRITER

City leaders decided nearly
50 years ago to close off 16th
Street between Capitol Avenue
and Dodge Street for a new hotel
that was supposed to spur down-
town development.

But they quickly realized that
it was a mistake — the hotel
created a new barrier between
downtown and north Omaha and
stifled the once-bustling com-
mercial district of 16th Street.

Now, Mayor Jean Stothert and
others say it’s time to discuss
ways to rectify the mistake.

The discussion is in its
infancy, but the mayor, current
and former city planners and
other civic leaders expressed
excitement at the possibility
of reconnecting 16th Street,
by either tunneling under the
Doubletree Hotel or demolishing
it altogether.

“Opening up 16th Street
would make a lot more sense to
encourage downtown develop-
ment and jobs,” Stothert said.
“It’s all about bringing jobs back
to the urban core and adjacent
neighborhoods.”

The city agreed to close 16th
Street between Dodge Street
and Capitol Avenue for the 1970
opening of what was then a
Hilton Hotel.

Peter Kiewit was one of the

FIRST IN THE WORLD-HERALD

CAN 16THBERECONNECTED?

The Doubletree Hotel, seen at top looking south on 16th Street from
Cuming, opened as a Hilton, under construction in January 1970, above.
The hotel hurt business on 16th and cut off north Omaha from downtown.

Hotel blocking street was
a mistake, city leaders say,
but fixing it won’t be easy

WASHINGTON (AP) — Sev-
eral hundred Marines have
deployed into Syria with heavy
artillery as part of the ongoing
preparation for the fight to
oust the Islamic State from its
self-declared headquarters of
Raqqa, a senior U.S. official said
Wednesday.

The deployment is tempo-
rary. But it is probably an early
indication that the White House
is leaning toward giving the Pen-
tagon greater flexibility to make
routine combat decisions in the
fight against the Islamic State.

Military commanders frus-
trated by what they considered
micromanagement under the

previous administration have
argued for greater freedom to
make daily decisions on how
best to fight the enemy.

In addition, the U.S. is pre-
paring to send hundreds of U.S.
troops to Kuwait in order to be
ready to join the fight against
the Islamic State if they are
needed, the official said. The
number would be fewer than
1,000, the official said.

The Marines moving into Syr-
ia are pre-positioning howitzers
to be ready to assist local Syrian
forces, said the official, who was
not authorized to discuss the

Syria deployment might signal
more flexibility for Pentagon
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Flames close in on a grain elevator in Sitka, Kansas. One of the wildfires in Kansas
this week is thought to be the largest in the state’s recorded history. Page 2A

‘A CATASTROPHE,’ KANSAS RANCHER SAYS

Janis
Brown

See Marines: Page 8

See 16th Street: Page 2

See Sentences: Page 8

See Crash: Page 2
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Readers will see 
and interact with 
these innovative 

pages before 
they read the 

newspaper.

Color spadea 
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Content and Audience Targeting

Sponsored Content
Sponsored content in the The World-Herald is an effective 
way to reach an engaged audience and position your busi-
ness or organization as an authority in the marketplace.

Gain credibility and visibility.
•	 Sponsored content appears alongside news reports, lending the credibil-

ity of The World-Herald to your message.

•	 It is an informative feature that looks and feels like a regular news item.  
A sponsored feature can take many different forms, depending on your 
individual goals.

•	 Effective sponsored content aims to establish you as 
a competent brand rather than solely sell a particular 
product or service.

•	 Our team comprised of professional writers, photogra-
phers, editors and designers who know the local market 
and reader behavior – will help you present the right 
message and business image.

Contact your account executive to discuss  
your objectives and review our media kit.

Suburban Newspapers Inc. (SNI)
SNI consists of 5 weekly newspapers that serve subur-
bia Omaha.  They are community-minded publications 
providing news and advertising the residents rely on.  
They are niche products with loyal readers who are 
involved and caring about their community.  News 
coverage focuses on hyper-local content.  Where else 
can residents find detailed articles about high school 
events, youth sports, or an announcement for a pan-
cake breakfast?  Readers regard these publications as 
highly valuable – an important source for local infor-
mation.  They are a great advertising vehicle for busi-
nesses who want to specifically reach the engaged 
residents of these areas.

Publications include:
	 •	 Bellevue Leader
	 •	 Papillion Times:  Papillion, La Vista and Springfield
	 •	 Gretna Breeze
	 •	 Ralston Recorder
	 •	 The Base: 68113 (Offutt Air Force Base)

Live Well
Ads placed in a targeted 
location like Live Well,  
can effectively reach a  
niche audience.
Today more than ever, people are 
paying attention to the role a balanced 
lifestyle plays in their overall health and 
happiness. Live Well is Omaha’s leading 
source of informative, inspirational 
features promoting total fitness of mind, 
body and spirit.

Live Well publishes every Sunday in 
the Omaha World-Herald. An email 
newsletter is sent every Monday teasing 
the latest articles available on Omaha.
com/LiveWellNebraska.

	 Print Ad.................. 6 col. (10.083”) x 2”
	 Email Newsletter................... 970x250

Live Well Sponsored Content
Share your stories with custom print 
and digital content.

	 Content featured on the Live Well page in  
	 Sunday Living
	 6 col. (10.083”) x 2” display ad anchoring the  
	 Live Well page
	 Article posted online and featured:

Home page Omaha.com...........1 day (24 hours) 
Live Well page................................................... 6 days 
Daily Headlines e-newsletter........................... 1x 
Social Media Posts......... (with Facebook boost)

	 Space/Materials:  Monday, 10 days prior to  
	 publication (noon)
	 Approval/DAT:  Tuesday, 2 days prior to  
	 publication (10:00 a.m.)
	 OWH-Produced Content:  Creative brief  
	 due 3 weeks prior
	 Submitted:  Content assets due Monday,  
	 10 days prior

ANNUAL FREQUENCY RATES

	 Open Rate	 $1,000

	 13X	 $850

	 26X	 $700

	 52X	 $550

ANNUAL FREQUENCY RATES

	 Open Rate	 $4,000

	 13X	 $3,500

	 26X	 $2,800

	 52X	 $1,800

Sponsored content

LIVEWELL Sunday, OctObEr 6, 2019
PaGE 10E

By Cheyenne Alexis

WORLD-HERALD NEWS SERVICE

A Bellevue woman was
chosen from more than
4,000 submissions to partic-
ipate in an all-inclusive run-
way show in New York City.

Toni Furmanski was one
of 10 women selected to at-
tend the DSW Runway Re-
done fashion show in Sep-
tember.

Furmanski, a Bellevue
West High School graduate
and amputee, said the fash-
ion show was important to
her to showcase women
from all backgrounds.

The Tuesday when Fur-
manski arrived, the women
had a workshop with model
Hunter McGrady and Kechi
Okwuchi, a musician.

“They chatted with us a
little bit not only on body
positivity, but their expe-
riences with the fashion
industry, their experiences
with how they became con-
fident and stay confident,”
Furmanski said.

“It was a lot of fun. I
didn’t know what to expect
at a fashion show, but I feel
it was very relaxed.”

Furmanski was born with-
out a femur bone, and had
her right foot amputated
when she was 13months old.

Though she once strug-
gled with her disability, Fur-
manski now embraces it and
is positive about her experi-
ence.

“Now, I’m so comfort-
able with being an ampu-
tee, and it took a long time,”
she said. “That’s one of the
things I want to push for, is
normalizing disabilities and
see more people who have a
disability in media, whether
that’s in movies or in print,
anything, just living an ev-
eryday life.”

To promote body positiv-
ity and talk about her dis-
ability, Furmanski runs an
Instagram page with more
than 8,000 followers and a
lifestyle blog, anneandkath-
leen.com.

“To me, body positivity
isn’t just about feeling good
about yourself— that’smore
self-love,” she said. “To me,
the body positivity move-
ment is just talking about
respect for people’s bodies
who are different than the
norm and what society has
said is beautiful.

“It’s speaking out and say-
ing that all bodies are beau-
tiful no matter what.”

Anne and Kathleen was
named after Furmanski’s
grandmothers, who have
always been her biggest in-
spirations.

“Both of my grand-
mothers are very strong
women — my grandma
Kathleen is one of my best
friends and she grounds me,
and whenever I have issues,
I go to her,” she said. “My
grandma Anne passed away
when I was younger, so I
don’t have as much personal
experience, but stories I’ve
heard about her, she just
was strong and did what she
needed to do for her family.

“I have people in my fam-

ily who have done strong
things, and it makes me con-
tinue to do those things.”

One of the most memora-
ble moments from the fash-
ion show was when she and
the other participants talked
about fitting in and partici-
pating in a fashion show.

“It was impactful to hear
that from different wom-
en,” she said. “It was an
absolutely beautiful experi-
ence sitting with other win-
ners from different back-
grounds.

“It’s something I don’t
know if I’ll ever forget.”

Furmanski said the big-
gest message she hopes to
send to people who view her
blog or social media is kind-
ness.

“No matter if you’re
talking about disabilities,
body positivity, if you’re
talking about societal stan-
dards, I just feel like people
just need to be kind,” she
said.

“I may have a disability,
but it doesn’t mean I’m do-
ing anything different from
anyone else. I live a relative-
ly normal life, and I think
there’s a misconception that
somebody who has a disabil-
ity is living life completely
different than somebody
who doesn’t.”

Bellevuewomaninrunwayshowpromotesbodypositivity

SM I tH HOu SE PHOtO

Toni Furmanski walks the
runway at the DSW Inclusive
Runway Redone Show on Sept.
4. The show was hosted by
Hunter McGrady, showcasing
10 women from more than
4,000 submissions.

By Kelsey stewArt

WORLD-HERALD STAFF WRITER

Gabi Wethor grew up in North Da-
kota.

She doesn’t like the heat.
When the 25-year-old told her

friends she was taking hot yoga
classes, they were shocked.

The temps can range from around
90 degrees up to about 105 degrees.

“Getting out of your comfort zone
is how you figure out what you’re tru-
ly going to enjoy,” Wethor said.

Now the Omaha woman is in the
yoga studio three or four days a
week. Outside the studio, she also
works on strength training.

Q: When did you start working out
and why?

A: I started working out as a
teenager. Fitness has always been a
big part of my life. My mom is a five-
time Ironman triathlete. She’s a very
impressive woman. It’s always been
in the family to stay fit. It’s something
that, for most people, you can take
control over. I’ve been taking classes
at Lighthouse Yoga since March.

Q: Describe your workouts. How
many days per week do you exercise?

A: It really will vary depending on the
class you go to. There’s classes for
hot yoga and flow classes. I gravitate
more toward the hot classes. I’ve been
taking three or four classes a week
since May.

Q: What is your current fitness
goal?

A: My fitness goals have really
changed as time has gone on. My
fitness goals revolve more around

empowering myself. It’s less about
physical changes and turned into what
inner changes I’m seeing.

Q: What has been your biggest
accomplishment?

A: Really diving into this new
practice. I never thought that yoga was
going to be something I was going to
pursue or something that would be
part of my lifestyle. I’m really proud
of powering through a couple classes
and finding the peace and stability that
getting to my mat three or four times a
week has allotted me.

Q: What has been the toughest
hurdle and how did you overcome it?

A: Trying something new has always
been really intimidating. You sit on
your mat in a class you’ve never tried
before, and it’s really easy to get
intimidated by all the other people
there and how experienced they all
are. But if you don’t push yourself to
try new things, you won’t be able to
discover what really resonates with
you. Once you realize that people
aren’t there to judge, you can better
yourself without worrying what other
people think.

Q: What helps you stay on track?
A: The changes that I’ve felt have

definitely been what’s kept me going.
The teachers at Lighthouse are so

amazing. They want you to get exactly
what you want out of the practice,
whether that’s a deeper connection
to spirituality or increased flexibility
and fitness levels. That kept me going
when I was trying to find my way.

Q: What is your gym pet peeve?
A: At the end of the practice, when

you’ve exhausted your body, it’s a
time for you to be with yourself, and
it’s supposed to prepare you for
meditation after. When people roll up
their mat before then, that’s always a
little frustrating. But at the end of the
day, everyone’s practice is their own.

Q: What do you do when you aren’t
in the gym?

A: I love to read, and spend time
with family and friends. I love to learn,
whether it’s about yoga and other
spiritual practices or learning about
web-based technologies.

Q: What is the piece of equipment,
supplement, clothing, etc. that you
can’t live without?

A: I have definitely grown a major
dependence on my Lululemon
leggings. It’s become such a problem,
but they are an apparel item that I feel
like I really can’t practice without.

Q: What advice would you give to
someone who is just starting their
fitness journey?

A: Don’t overdo it. Don’t push
yourself too hard, too fast. Set
goals that are reasonable for you to
accomplish. As you hit those goals
and reach those milestones, build
from there. Get consistency in place.
The best way to incorporate it into your
life is to ease in and build from there.
kelsey.stewart@owh.com, 402-444-3100, twitter.com/kels2

MEET ME AT THE GYM

Hot yoga classes get Omaha
woman out of her ‘comfort zone’

cHr I S MacH I an / tHE WOrLd -HEra Ld

Gabi Wethor takes hot yoga classes three our four times a week at Lighthouse Yoga.

GABI WETHOR
Age: 25
Gym: Lighthouse Yoga, 222 N. 114th St.
Occupation: User experience
developer for LovelySkin
Family: Engaged
Hometown: Omaha
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With our nationally recognized emergency response times, certified diagnostic centers,
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Surviving
a stroke

By Pam Stout, stroke program coordinator
Methodist Health System

If you suffer a stroke, receiving the proper treatment
and rehabilitation as quickly as possible is absolutely
key. Recovery begins immediately following a stroke.

BEInG StrOKE-ready
Methodist Hospital, Methodist Jennie Edmundson

Hospital and Methodist Women’s Hospital are certified
by The Joint Commission for the care and treatment
of strokes, but the hospitals carry two different
certifications.

Methodist Hospital and Methodist Jennie Edmundson
Hospitals are certified Advanced Primary Stroke Centers.
This designation shows that our stroke programs have
met the critical elements of performance to achieve
successful long-term outcomes for stroke patients.

This certification is a result of a rigorous on-site review
by The Joint Commission in conjunction with The Ameri-
can Heart Association/American Stroke Association.

Methodist Women’s Hospital is certified as Acute
Stroke Ready. That means health care professionals
will assess, treat and transfer stroke patients to an
Advanced Primary Stroke Center – often Methodist
Hospital.

tyPES OF StrOKES
The moment a patient comes to us for their care,

we work to diagnose what type of stroke they are
experiencing.

Ischemic strokes are the most common kind, making
up 87% of cases. Ischemic strokes happen when a clot
– whether a blood clot or a clot made up of fatty tissue
from cholesterol plaque in the arteries – blocks a vessel
supplying blood to the brain.

Patients who suffer ischemic strokes often do
better than those who suffer hemorrhagic strokes.
Hemorrhagic strokes occur when there is bleeding on
the brain, often from the rupture of an aneurysm caused
by high blood pressure.

While hemorrhagic strokes account for about 13% of
strokes, they account for about 30% of deaths caused
by stroke. Stroke is currently the fifth leading cause of
death in the United States and the fourth leading cause
of death in Nebraska.

treatInG a StrOKE
A patient who comes to the Methodist Emergency

Department with an ischemic stroke within a 4½ hour
window of the onset of symptoms is given a drug called
tPA. This drug works quickly to dissolve the clot and
improve the blood flow. When given in time, tPA can save
lives and reduce the long-term effects of a stroke.

Following treatment, a patient is transferred to the
Methodist ICU to be watched for 24 hours. From there,
a patient will go to the Methodist Neuro Unit, where
physicians and staff work to find out what caused the
stroke so we can help prevent it from happening again.

REHab and recOVery
After someone has a stroke, our team works on two

things: rehabilitation and risk factor reduction. About
25% of people who have a stroke end up having a
secondary stroke. Our goal is to prevent that second
stroke from happening through education and lifestyle
modification.

When it comes to rehabilitation, Methodist Hospital
offers specialized physical, speech and occupational
therapy. The Methodist Hospital Acute Rehabilitation
Center works to help each patient recover independence
and function to lead as productive a life as possible.

Our specially trained rehab RNs, our physicians and
our physical, occupational, speech and therapeutic
recreation therapists provide one-on-one treatment three
hours a day, five days per week.

We also focus on risk factor reduction. For many stroke
patients, that can include:

• Taking medications for high blood pressure
• Taking medications for high cholesterol
• Changing diet
• Quitting smoking
• Being more active
• Controlling diabetes.
If we can control those, then hopefully we can prevent

a secondary stroke from happening.

StateWIde StrOKE drILL
Methodist Health System will be participating in a

statewide stroke drill coordinated through the Nebraska
State Stroke Task Force on Oct. 29 – World Stroke Day.
Methodist will be conducting drills at three locations
(Methodist Hospital, Methodist Fremont Health and
Methodist Women’s Hospital) to demonstrate different
tactics employed on a case-by-case basis to best
address the patient needs by our expert care team.

Treatment within 4½ hours is critical;
rehabilitation zeroes in on risk factors

types of stroke

ISCHEMIC STROKE
Blockage of blood vessels; lack
of blood flow to the affected area

HEMORRHAGIC STROKE
Rupture of blood vessels;
leakage of blood
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By Cheyenne Alexis

WORLD-HERALD NEWS SERVICE

A Bellevue woman was
chosen from more than
4,000 submissions to partic-
ipate in an all-inclusive run-
way show in New York City.

Toni Furmanski was one
of 10 women selected to at-
tend the DSW Runway Re-
done fashion show in Sep-
tember.

Furmanski, a Bellevue
West High School graduate
and amputee, said the fash-
ion show was important to
her to showcase women
from all backgrounds.

The Tuesday when Fur-
manski arrived, the women
had a workshop with model
Hunter McGrady and Kechi
Okwuchi, a musician.

“They chatted with us a
little bit not only on body
positivity, but their expe-
riences with the fashion
industry, their experiences
with how they became con-
fident and stay confident,”
Furmanski said.

“It was a lot of fun. I
didn’t know what to expect
at a fashion show, but I feel
it was very relaxed.”

Furmanski was born with-
out a femur bone, and had
her right foot amputated
when she was 13months old.

Though she once strug-
gled with her disability, Fur-
manski now embraces it and
is positive about her experi-
ence.

“Now, I’m so comfort-
able with being an ampu-
tee, and it took a long time,”
she said. “That’s one of the
things I want to push for, is
normalizing disabilities and
see more people who have a
disability in media, whether
that’s in movies or in print,
anything, just living an ev-
eryday life.”

To promote body positiv-
ity and talk about her dis-
ability, Furmanski runs an
Instagram page with more
than 8,000 followers and a
lifestyle blog, anneandkath-
leen.com.

“To me, body positivity
isn’t just about feeling good
about yourself— that’smore
self-love,” she said. “To me,
the body positivity move-
ment is just talking about
respect for people’s bodies
who are different than the
norm and what society has
said is beautiful.

“It’s speaking out and say-
ing that all bodies are beau-
tiful no matter what.”

Anne and Kathleen was
named after Furmanski’s
grandmothers, who have
always been her biggest in-
spirations.

“Both of my grand-
mothers are very strong
women — my grandma
Kathleen is one of my best
friends and she grounds me,
and whenever I have issues,
I go to her,” she said. “My
grandma Anne passed away
when I was younger, so I
don’t have as much personal
experience, but stories I’ve
heard about her, she just
was strong and did what she
needed to do for her family.

“I have people in my fam-

ily who have done strong
things, and it makes me con-
tinue to do those things.”

One of the most memora-
ble moments from the fash-
ion show was when she and
the other participants talked
about fitting in and partici-
pating in a fashion show.

“It was impactful to hear
that from different wom-
en,” she said. “It was an
absolutely beautiful experi-
ence sitting with other win-
ners from different back-
grounds.

“It’s something I don’t
know if I’ll ever forget.”

Furmanski said the big-
gest message she hopes to
send to people who view her
blog or social media is kind-
ness.

“No matter if you’re
talking about disabilities,
body positivity, if you’re
talking about societal stan-
dards, I just feel like people
just need to be kind,” she
said.

“I may have a disability,
but it doesn’t mean I’m do-
ing anything different from
anyone else. I live a relative-
ly normal life, and I think
there’s a misconception that
somebody who has a disabil-
ity is living life completely
different than somebody
who doesn’t.”

Bellevuewomaninrunwayshowpromotesbodypositivity

SM I tH HOu SE PHOtO

Toni Furmanski walks the
runway at the DSW Inclusive
Runway Redone Show on Sept.
4. The show was hosted by
Hunter McGrady, showcasing
10 women from more than
4,000 submissions.

By Kelsey stewArt

WORLD-HERALD STAFF WRITER

Gabi Wethor grew up in North Da-
kota.

She doesn’t like the heat.
When the 25-year-old told her

friends she was taking hot yoga
classes, they were shocked.

The temps can range from around
90 degrees up to about 105 degrees.

“Getting out of your comfort zone
is how you figure out what you’re tru-
ly going to enjoy,” Wethor said.

Now the Omaha woman is in the
yoga studio three or four days a
week. Outside the studio, she also
works on strength training.

Q: When did you start working out
and why?

A: I started working out as a
teenager. Fitness has always been a
big part of my life. My mom is a five-
time Ironman triathlete. She’s a very
impressive woman. It’s always been
in the family to stay fit. It’s something
that, for most people, you can take
control over. I’ve been taking classes
at Lighthouse Yoga since March.

Q: Describe your workouts. How
many days per week do you exercise?

A: It really will vary depending on the
class you go to. There’s classes for
hot yoga and flow classes. I gravitate
more toward the hot classes. I’ve been
taking three or four classes a week
since May.

Q: What is your current fitness
goal?

A: My fitness goals have really
changed as time has gone on. My
fitness goals revolve more around

empowering myself. It’s less about
physical changes and turned into what
inner changes I’m seeing.

Q: What has been your biggest
accomplishment?

A: Really diving into this new
practice. I never thought that yoga was
going to be something I was going to
pursue or something that would be
part of my lifestyle. I’m really proud
of powering through a couple classes
and finding the peace and stability that
getting to my mat three or four times a
week has allotted me.

Q: What has been the toughest
hurdle and how did you overcome it?

A: Trying something new has always
been really intimidating. You sit on
your mat in a class you’ve never tried
before, and it’s really easy to get
intimidated by all the other people
there and how experienced they all
are. But if you don’t push yourself to
try new things, you won’t be able to
discover what really resonates with
you. Once you realize that people
aren’t there to judge, you can better
yourself without worrying what other
people think.

Q: What helps you stay on track?
A: The changes that I’ve felt have

definitely been what’s kept me going.
The teachers at Lighthouse are so

amazing. They want you to get exactly
what you want out of the practice,
whether that’s a deeper connection
to spirituality or increased flexibility
and fitness levels. That kept me going
when I was trying to find my way.

Q: What is your gym pet peeve?
A: At the end of the practice, when

you’ve exhausted your body, it’s a
time for you to be with yourself, and
it’s supposed to prepare you for
meditation after. When people roll up
their mat before then, that’s always a
little frustrating. But at the end of the
day, everyone’s practice is their own.

Q: What do you do when you aren’t
in the gym?

A: I love to read, and spend time
with family and friends. I love to learn,
whether it’s about yoga and other
spiritual practices or learning about
web-based technologies.

Q: What is the piece of equipment,
supplement, clothing, etc. that you
can’t live without?

A: I have definitely grown a major
dependence on my Lululemon
leggings. It’s become such a problem,
but they are an apparel item that I feel
like I really can’t practice without.

Q: What advice would you give to
someone who is just starting their
fitness journey?

A: Don’t overdo it. Don’t push
yourself too hard, too fast. Set
goals that are reasonable for you to
accomplish. As you hit those goals
and reach those milestones, build
from there. Get consistency in place.
The best way to incorporate it into your
life is to ease in and build from there.
kelsey.stewart@owh.com, 402-444-3100, twitter.com/kels2

MEET ME AT THE GYM

Hot yoga classes get Omaha
woman out of her ‘comfort zone’
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Gabi Wethor takes hot yoga classes three our four times a week at Lighthouse Yoga.

GABI WETHOR
Age: 25
Gym: Lighthouse Yoga, 222 N. 114th St.
Occupation: User experience
developer for LovelySkin
Family: Engaged
Hometown: Omaha
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advanced technology and leading-edge rehabilitation services, we’ve earned the trust of
families by helping our patients lead healthier lives. That’s what you deserve, and it’s
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Surviving
a stroke

By Pam Stout, stroke program coordinator
Methodist Health System

If you suffer a stroke, receiving the proper treatment
and rehabilitation as quickly as possible is absolutely
key. Recovery begins immediately following a stroke.

BEInG StrOKE-ready
Methodist Hospital, Methodist Jennie Edmundson

Hospital and Methodist Women’s Hospital are certified
by The Joint Commission for the care and treatment
of strokes, but the hospitals carry two different
certifications.

Methodist Hospital and Methodist Jennie Edmundson
Hospitals are certified Advanced Primary Stroke Centers.
This designation shows that our stroke programs have
met the critical elements of performance to achieve
successful long-term outcomes for stroke patients.

This certification is a result of a rigorous on-site review
by The Joint Commission in conjunction with The Ameri-
can Heart Association/American Stroke Association.

Methodist Women’s Hospital is certified as Acute
Stroke Ready. That means health care professionals
will assess, treat and transfer stroke patients to an
Advanced Primary Stroke Center – often Methodist
Hospital.

tyPES OF StrOKES
The moment a patient comes to us for their care,

we work to diagnose what type of stroke they are
experiencing.

Ischemic strokes are the most common kind, making
up 87% of cases. Ischemic strokes happen when a clot
– whether a blood clot or a clot made up of fatty tissue
from cholesterol plaque in the arteries – blocks a vessel
supplying blood to the brain.

Patients who suffer ischemic strokes often do
better than those who suffer hemorrhagic strokes.
Hemorrhagic strokes occur when there is bleeding on
the brain, often from the rupture of an aneurysm caused
by high blood pressure.

While hemorrhagic strokes account for about 13% of
strokes, they account for about 30% of deaths caused
by stroke. Stroke is currently the fifth leading cause of
death in the United States and the fourth leading cause
of death in Nebraska.

treatInG a StrOKE
A patient who comes to the Methodist Emergency

Department with an ischemic stroke within a 4½ hour
window of the onset of symptoms is given a drug called
tPA. This drug works quickly to dissolve the clot and
improve the blood flow. When given in time, tPA can save
lives and reduce the long-term effects of a stroke.

Following treatment, a patient is transferred to the
Methodist ICU to be watched for 24 hours. From there,
a patient will go to the Methodist Neuro Unit, where
physicians and staff work to find out what caused the
stroke so we can help prevent it from happening again.

REHab and recOVery
After someone has a stroke, our team works on two

things: rehabilitation and risk factor reduction. About
25% of people who have a stroke end up having a
secondary stroke. Our goal is to prevent that second
stroke from happening through education and lifestyle
modification.

When it comes to rehabilitation, Methodist Hospital
offers specialized physical, speech and occupational
therapy. The Methodist Hospital Acute Rehabilitation
Center works to help each patient recover independence
and function to lead as productive a life as possible.

Our specially trained rehab RNs, our physicians and
our physical, occupational, speech and therapeutic
recreation therapists provide one-on-one treatment three
hours a day, five days per week.

We also focus on risk factor reduction. For many stroke
patients, that can include:

• Taking medications for high blood pressure
• Taking medications for high cholesterol
• Changing diet
• Quitting smoking
• Being more active
• Controlling diabetes.
If we can control those, then hopefully we can prevent

a secondary stroke from happening.

StateWIde StrOKE drILL
Methodist Health System will be participating in a

statewide stroke drill coordinated through the Nebraska
State Stroke Task Force on Oct. 29 – World Stroke Day.
Methodist will be conducting drills at three locations
(Methodist Hospital, Methodist Fremont Health and
Methodist Women’s Hospital) to demonstrate different
tactics employed on a case-by-case basis to best
address the patient needs by our expert care team.

Treatment within 4½ hours is critical;
rehabilitation zeroes in on risk factors

types of stroke

ISCHEMIC STROKE
Blockage of blood vessels; lack
of blood flow to the affected area

HEMORRHAGIC STROKE
Rupture of blood vessels;
leakage of blood
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Inspired 
Living
The premium 
magazine in
the Omaha 
metro.

Delivered six times a year to more than 
100,000 subscribers, each issue explores, 
entertains and enlightens in areas of décor, 
cuisine, fashion, travel and local lifestyles.   
Our award-winning team of editors, writers, 
designers, photographers, stylists and social 
media influencers fills each issue with fresh, 
engaging content in print and online (where 
we reach an additional 35,000+ digital read-
ers, plus 6,000 combined social media fol-
lowers each month).   Surveys tell us that our 
readers’ interests are squarely centered on the 
topics we spotlight: local food and spirits, cul-
ture, style, travel, people and ideas.   Inspired 
Living Omaha is designed to pick up where 
the newspapers’ lifestyle pages leave off, pro-
viding readers an additional place to connect 
and engage in their passions.

Wedding Essentials
Omaha’s ultimate wedding  
planning “look book.”
Wedding trends and styles are ever-chang-
ing, which means the content of these issues 
does as well.  Wedding Essentials boasts beau-
tiful photography with fresh local content.  
Readers can review the latest trends in attire, 
cake, floral, decor and more – while advertis-
ers incorporate the best sources and services 
surrounding this distinct market audience.  
Covering all seasons, Wedding Essentials pub-
lishes 4 times per year with an annual distribu-
tion of 32,000 copies.

•	 Showcase products and services through 
sponsored content capitalizing on the 
look, feel and trust of editorial content.

•	 Real weddings are featured which creates 
a network among the bridal communities 
in our blogs, website and newsletters.

•	 Two big annual wedding shows offer 
face-to-face interaction with your target 
audience and consumers (see page 30).

Momaha
A magazine where Omaha 
moms connect.
In each issue, moms find the inspiration they 
need to bring the best ideas in parenting to 
their families.  The monthly distribution of 
23,000 copies target suburban mothers of ele-
mentary school-aged children.  To capture this 
coveted audience, we have developed a high-
ly targeted distribution approach to parents 
through many local schools.

•	 Moms hold 80% to 90% of a household’s 
purchasing power.

•	 Momaha.com averages 157,100 page 
views per month – the largest and most 
connected social networking site for 
mothers.

•	 Nearly 14,000 Omaha-area moms have 
opted-in to receive Momaha newsletters.

•	 This distinct audience also includes 
10,000 followers on Facebook and over 
3,600 on Twitter.

15

The deadline for space reservation is noon on Tuesday, 12 days prior to the publication  
date.  Press-ready files need to be received by Thursday, 10 days prior.

Content and Audience Targeting

Weekly Coupon Book
Publishes every week in the Sunday  
World-Herald and on Omaha.com
Your investment includes an entire promotional 
package starting with the Sunday World-Herald retail 
trade zone (RTZ) which covers 19 counties and over 
100,000 subscriber households.

The premium ad positions are guaranteed placement 
while all other ad positions rotate weekly.  Online 
banner ads on Omaha.com point readers to a digital 
flipbook featuring all the coupons Online at Omaha.
com for an additional 7 days.

1/4 Page	 4.958” x 4.813”	 $150	 $195	 $240

1/2 Vertical	 4.958” x 9.75”	 $290	 $375	 $460

Full Page	 10.083” x 9.75”	 $565	 $730	 $900

Cover – Front / Back	 10.083” x 9.75”	 $775	 $975

Cover – Inside Back Full Page	 10.083” x 9.75”	 $725	 $925

1/2 Page (V) – Inside Back	 4.958” x 9.75”	 $358	 $463

   MODULAR SIZE                                                DIMENSIONS IN INCHES                                        52X                                  26X                                   13X

A weekly e-blast 
is sent out to over 
35,000 recipients 
promoting all 
of the available 
coupons.

Select coupons are 
also featured in 
promotional ads in 
The World-Herald.
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VIRUS REMOVAL

SPECIAL

SERVICES INCLUDE

$20 OFF
REGULARLY $115

$95 WITH COUPON

• Virus Check and Removal
• Clean Your Browser
• Remove Temporary Internet Files
• Delete Adware and Cookies

• Defrag Hard Drives
• Install Current Microsoft Patches
• Install Microsoft Security Updates
• Update Drivers

7758 Cass Street | Omaha, NE
402.572.0350 | computeromaha.com
LOCATED INSIDE OF HEADSETTERS

We use the highest quality Virus and Spyware removal
programs available. Our service has no hidden fees.

Offer expires June 30, 2017

For $79.99 you get:
■ 14 days, 4 lines in The World-Herald
■ 2 Wednesdays in Food Express
■ 14 days online on Omaha.com
■ Color photo on Sunday
■ Color photo online
■ B&W photo Mon.-Sat.
■ Bold Type

Reach thousands of pet lovers
when you advertise your pets
for sale in the Omaha World-
Herald and Food Express and

on Omaha.com!

To subscribe: (402) 346-3363 or 1-800-234-6942

Additional Lines are $22.40 per line per ad.
Ad must run consecutive days.

Save 42% OFF
our regular rate!

To place your ad, call
402-342-6633 or

1-800-694-5455 or go online
at Omaha.com/Classifieds

Pets find
new homes

here.

Omaha.com
Omaha.com 20

22
96

2-
01

Metro Chem Dry
402.403.4154

When They Breathe
Easier, So Do You

SERVING DOUGLAS, SARPY & SAUNDERS COUNTIES

CARPET CLEANING
3,4,5+ AREAS CLEANED

MUST PRESENT COUPON. EXPIRES 5/28/17

Rooms up to 200 sq. ft. per area.

each
$40

PET URINE ODOR
SPECIALIST

FREE ODOR
EVALUATION WITH

CLEANING

1
ROOM
$60

Rooms up to
200 sq. ft. per area.

2
ROOMS

$50
Rooms up to

200 sq. ft. per area.

MUST PRESENT COUPON.
EXPIRES 5/28/17

MUST PRESENT COUPON.
EXPIRES 5/28/17

2015188-01

each
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4102 twin creek dr
402-905-9673

4102 twin creek dr
402-905-9673

12241 w center rd
402-932-0102

12241 w center rd
402-932-0102

15825 wmaple rd
402-408-2878

w w w. d i c k e y s . c o m

15825 wmaple rd
402-408-2878

15825 wmaple rd
402-408-2878

4102 twin creek dr
402-905-9673

4102 twin creek dr
402-905-9673

3120 Manawa Center
712-256-6645

3120 Manawa Center
712-256-6645

new locations

12241 w center rd
402-932-0102

12241 w center rd
402-932-0102

1914 S 67th St
402-991-0734
1914 S 67th St
402-991-0734

havealottofeed?
take home a

family pack today

expires 4/30/17

*Not valid with any other
offer or discount.
Equal or lesser value

free
meatplate

meatplate
Lrg
Drinksand

withapurchaseof

2nd
2

expires 4/30/17

witha
purchaseof2sides&

largeDrink

BigBarbecueSandwich
free
*Not valid with any other

offer or discount.
Equal or lesser value

w w w. d i c k e y s . c o m 2015249-01

20
10
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Come see us at Omaha Home Show • April 7 - 9, Booth 1300

SAVE! $250 OFF
Offer good for a limited time only. One offer per customer, cannot be combined with any

other offers. Savings good on jobs of 100 ft. or more. Call for complete details.

LOCALLY OWNED AND OPERATEDLOLOLOLOLOLOCACACACACAC LLLLLLLLLLYYYYY OOOOWNEDDDD AAAAANANAA DDD OOOOPERRAAAAATEDDD

Limited-Time Offer!

$200 OFF
TOTAL HOME PACKAGE

*Case of Filters &Whole House Air Duct
& Dryer Vent Cleaning

Not valid with any other
discount and must be

presented to DuctMedic
at the time of inspection

Limited time offer.
Expires 4/15/2017

Call us today! 402-509-4134

IMPROVE YOUR AIR

IMPROVE YOUR LIFE!

Expires 4/15/2017

Call us today! 402-509-4134

$75 OFF
AIR DUCT CLEANING

*Not valid with any other
discount and must be

presented to DuctMedic
at the time of inspection

Limited-Time Offer!

Expires 4/15/2017

Call us today! 402-509-4134

$20 OFF
RESIDENTIAL DRYER

VENT CLEANING
*Not valid with any other

discount and must be
presented to DuctMedic
at the time of inspection

Limited-Time Offer!

PROBLEM 1
AN AVERAGE

HOME CREATES
40 LBS. OF DUST

EACH YEAR

PROBLEM 2
MOST FURNACE
FILTERS PROVIDE

ONLY A 30%
CAPTURE RATE

PROBLEM 3
ALL THAT DUST, ALL
THOSE ALLERGENS

ARE IN THE AIR YOU
BREATHE

Free inspections available: Includes a professional
inspection and estimate to clean your air ducts.

After

Before

Call Us Today!
402-509-4134
WWW.DUCTMEDIC.COM

2006621-01
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Audi Omaha 808 N 102nd Street 402.393.7000

www.audiomaha.com

*Always obey speed and traffic laws. When driving in cold, snowy, or icy conditions, ensure that your vehicle is equipped with appropriate all-season or winter tires. **Starting MSRP of
$33,700 for a 2016 Audi Q3 Premium Plus 2.0 TFSI® with six-speed Tiptronic® automatic transmission. Model shown is a 2016 Audi Q3 Premium Plus 2.0 TFSI quattro with six-speed
Tiptronic automatic transmission and optional 19Ý wheels in available metallic paint, starting MSRP of $37,175. Prices exclude transportation, taxes, title, other options and dealer charges.
Dealer sets actual price. “Audi,” “quattro,” “TFSI,” “Truth in Engineering,” all model names, and the four rings logo are registered trademarks of AUDI AG. ©2016 Audi of America, Inc.

The Audi Q3 is nothing you'd expect from a crossover.
Its distinct and dynamic design stands out amongst the crowd.
Its luxurious interior seats five comfortably, with plenty of room
for your gear in the back. Yet its impressive agility and available
quattro® all-wheel drive gives you the confidence to handle it on
virtually any road.* So why settle for the same old thing, when
you can simply outmaneuver it?

The agile Audi Q3. Stray the course.

Starting at $33,700.**

Monotony,
please keep right.
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i n s P i r e d l i v i n g O m A h A . c O m

S e r v i n g  n e b r a S k a  
&  W e S t e r n  i o W a

Flexible Fashion  

Jammin’ Cuisine 

asian obsessions
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Email blasts are 20 
times more effective 
than direct mail.

Reach loyal, opted-in subscribers  
of our marketing database
	 	 Effective tool for delivering results with strong ROI
	 	 Great for building relationships 
	 	 Ideal for creating brand awareness
	 	 Informs readers of your products, services or special offers
	 	 Three email blasts are delivered each day:
		  8:00 a.m., noon, and 4:00 p.m.

EMAIL BLASTS

            1-4X YR.                   5-12X YR.                 13-24X YR.                25-36 XYR.              37-48X YR.

$1,650	 $1,540	 $1,375	 $1,265	 $1,155

Targeted email blasts
Targeted email blasts have the same promotional benefits.  But with 
over 300 targeting categories and selections, we can tailor the right  
audience for you to reach for your business, event or promotion.

Targeting selections include...
	 	 Age	 	 Lifestyles and interests
	 	 Gender	 	 Children
	 	 Income	 	 Ethnicity
	 	 Marital status	 	 Geography
	 	 Home ownership	 	 Job title

TARGETED EMAIL BLASTS
     EXTENSION                    1-4X YR.             5-12X YR.        13-24X YR.        25-36X YR.      37X+ YR.

< 50K	 $50.00	 $48.00	 $46.00	 $44.00	 $42.00

50K-100K	 $48.00	 $46.00	 $44.00	 $42.00	 $40.00

100K-300K	 $46.00	 $44.00	 $42.00	 $40.00	 $38.00

300K-500K	 $44.00	 $42.00	 $40.00	 $38.00	 $36.00

Prices based on CPM

Email Blasts
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Email Newsletters

Newsletter subscribers engaged 
with news content are more likely 
to interact with advertising.

970x250 Marquee
(150K max. weight)

970x250 Marquee
(150K max. weight)
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NEWSLETTER

                                                                        1-5 MONTHS              6-11 MONTHS                 ANNUAL                        FREQUENCY

Breaking News	 $6,000	 $5,000	 $4,000	 every morning

Big Red Today	 $3,500	 $3,300	 $3,000	 every morning

Daily Headlines	 $2,500	 $2,300	 $2,000	 every morning

Obituaries	 $1,700	 $1,600	 $1,500	 every morning

Afternoon Updates	 $1,500	 $1,300	 $1,000	 every afternoon

Money / Business	 $1,250	 $1,000	 $750	 every morning

Omaha Dines	 $350	 $325	 $300	 every Tuesday

GO Entertainment	 $350	 $325	 $300	 every Thursday

Building Omaha	 $175	 $150	 $125	 every Monday

Carriker Chronicles	 $100	 $90	 $80	 seasonal*

NE Prep Zone	 $100	 $90	 $80	 every morning

Sports Headlines	 $100	 $90	 $80	 every morning

Momoha	 $100	 $90	 $80	 every Tuesday

Sarpy Co. Updates	 $100	 $90	 $80	 every Thursday

Live Well NE	 $100	 $90	 $80	 every Monday

Savor	 $100	 $90	 $80	 every Wednesday

Wedding Essentials	 $100	 $90	 $80	 monthly

Inspired Living	 $100	 $90	 $80	 monthly

Monthly Investment

Subscribers who are engaged with our news content are more likely 
to interact with advertising.  And advertisers who are associated 
with news content are considered more trustworthy by readers.  
Our audience consists of educated, high income consumers.  

The subscribers who receive our email newsletters are “opt-in” 
subscribers which means that they have chosen exactly what they 
want to receive.  They are loyal, community focused consumers.

Three marquee ad positions (top, middle and bottom) are available on each email newsletter 

Run of Site (ROS)
Your advertisement will publish on all of our newsletters, reaching 
a large and diverse audience.

CPM:  $8.00 (970x250, 150K max both desktop & mobile)

Choose Your Newsletters
Select your newsletters based on demographics or common 
interests among the recipients.  For example, food lovers enjoy 
Savor and Omaha Dines while sports enthusiasts may subscribe 
to Big Red Today, Sports Headlines and Prep Sports.

CPM:  $10.00 (970x250, 150K max both desktop & mobile)

*(Daily during NE football, weekly or less frequent during other periods)
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When viewers click a video, they do so actively 
engaged in the upcoming topic. But before their 
video plays, their attention is focused on whatever 
occupies the player – your message!

Acceptable formats include WMV, MP4, and VAST tags. File sizes should not exceed 3 MB. Preferred bitrate - 600 kbps. Preferred resolution 640x480. Digital video pre-roll ads are subject for review and approval 
based on size of media and must adhere to the Omaha World-Herald digital advertising guidelines. Some exclusions apply.

Video Pre-Roll Advertising
Your video advertising message appears before The World-Herald’s 
video content.  These “skip-free” commercials can be 10-seconds or 
15-seconds in length which means they are more appealing to viewers 
when compared to 30-second spots.  Videos hold the attention of your 
audience creating a high level of engagement giving your message 
maximum impact.

Pre-Roll Advertising............................................................................. $50.00 CPM

In-Story Video Advertising
Go beyond impressions and clicks with our latest video ad position.  
In-story video ads are in-feed video ads placed between paragraphs 
of articles of news content. In-story ads have some of the highest 
viewability rates because they are triggered only when in view. Both 
desktop and mobile compatible, they can perform on any device.

In-Story Video Advertising...............................................................$14.00 CPM

Local / Video Pre-roll
	 	 Engaged audience
	 	 High viewership
	  	 High completion rate

Targeted
	 	 National network of video
	 	 Targeted content

In-Story Video
	 	 Engaged audience
	 	 High viewership

18

Video Pre-Roll

The World-Herald can 
write, produce and edit 

video content at extremely 
an affordable rate.   

 
We have available  

voice-over talent and  
we can achieve a quality 

product using still  
images or pictures too.
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Quizzes or contests can be 
used to advertise your brand, 
interact with your audience 
and collect data.

Quizzes and contests are ideal for...
	 	 Building your email database (obtaining leads)
	 	 Mass promotions for services and prizes
	 	 Engaging your customers

Quizzes & Contests

O V E R  4 0 0 , 0 0 0  D A I LY  R E A D E R S  -  P R I N T  -  O N L I N E  -  M O B I L E

In-Story Video
	 	 Engaged audience
	 	 High viewership

PACKAGE A:
Contest promotion
	 	 List of qualified leads
	 	 30,000 targeted impressions
	 	 One (1) e-blast to our marketing list
	 	 Two (2) shared contest e-blasts 
		  to our general marketing list
	 	 One (1) 1/12 page print ad
	 	 Social media promotion
	 	 Contest setup and admin

Client-dedicated Promotion
One (1) email blast to our marketing list

$1,500 +PRIZE ($4,500 Value)

PACKAGE B:
Contest promotion
	 	 List of qualified leads
	 	 70,000 targeted impressions
	 	 One (1) e-blast to our marketing list
	 	 Two (2) shared contest e-blasts 
		  to our general marketing list
	 	 Two (2) 1/8 page print ads
	 	 Social media promotion
	 	 Contest setup and admin

Client-dedicated Promotions
One (1) email blast to our marketing list
55,000 mid-premium impressions

$3,000 +PRIZE ($8,000 Value)

PACKAGE C:
Contest promotion
	 	 List of qualified leads
	 	 125,000 targeted impressions
	 	 One (1) day Omaha.com app open
	 	 One (1) e-blast to our marketing list
	 	 Two (2) shared contest e-blasts 
		  to our general marketing list
	 	 Two (2) 1/4 page print ads
	 	 Social media promotion
	 	 Contest setup and admin

Client-dedicated Promotions
Two (2) email blasts to our marketing list
100,000 mid-premium impressions

$5,500 +PRIZE ($12,000 Value)

The World-Herald will 
setup, maintain and 
perform all admin duties 
for your contest.
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SEM - Search Engine Marketing
Adding a search engine marketing campaign can help augment or-
ganic search results and help you be found in new categories that you 
might want to grow.  Our AdWords Certified experts will help you 
determine your keywords and ad copy based off your target budget 
and business goals.  Then we monitor and adjust your campaigns on 
Google, Bing and Yahoo to help you achieve your maximum return on 
investment.

	 	 Reach a specific audience 
	 	 Engage customers at decision point
	 	 Campaigns placed in proximity to organic search listings
	 	 Placement in search engine

Mirror Site with Call 
Tracking and Analytics
Call tracking can help you gather important data that will help you 
optimize the performance of your marketing strategy.  We will let you 
know what calls were generated from your marketing campaign, who 

called and how they engaged with your business, all in easy-to-under-
stand reporting that you can access at any time.

Four tactics available: 

	 	 Audience extension 
	 	 Facebook
	 	 SEM
	 	 Local banner ads

	 $10.00 per month per tactic

Caller Analytics
	 $10.00 per month per tactic

Tracking and Analytics
	 $15.00 per month for 12 months per tactic
	 $30.00 per month for under 12 months per tactic

Additional Call Tracking
	 $3.00 per month for 12 months per tactic
	 $10.00 per month for under 12 months per tactic

SMB Presence Builder is a service provided by BH Digital Services 
that enhances your online web presence by managing your business’s 
online reputation while adding the promotional power of the Omaha 
World-Herald and its online audience.

SMB Presence Builder helps: 
•	 Local business owners track what is being said online about 

their business by reporting online mentions or reviews.

•	 It improves the online presence of local businesses by identifying 
inaccurate information from across the web so it can be properly 
addressed and updated. 

•	 Maintaining consistent, accurate information along with 
positive reviews across the web on directories, search engines 
and social media sites is essential to preserving an excellent 
online reputation. 

SMB Presence Builder provides a comprehensive, all-encompassing 
solution that establishes a positive, sustainable online profile that pro-
tects your brand.  It also demonstrates to future customers the value 
you put on complete satisfaction with your current clientele – deliver-
ing long-term success, a true ROI!

Listing Information and
Reputation Intelligence

Helping business owners  
enhance their online presence.

Additional Services:



O V E R  4 0 0 , 0 0 0  D A I LY  R E A D E R S  -  P R I N T  -  O N L I N E  -  M O B I L E 21

Recommended Business-specific Add-ons

Menu Sync	 $200/month

Review Requests	 $80/month

Review Responses	 $150/month

Social Postings	 $240/month

Boostability SEO | 10 hours	 $560/month

Social Page Build	 $250 one time fee

Medical Listing Claim	 $200 one time fee

Blog Post	 $160/month

HOME SERVICES

• Review Requests
• Review Responses

RETAIL

• Review Requests
• Review Responses
• Social Postings
• Blog Post

RESTAURANTS

• Menu Sync
• Review Requests
• Review Responses
• Social Postings

MEDICAL

• Medical Listing Claim
• Review Requests
• Review Responses

PRESENCE BUILDER
$179/month

$150 onboarding fee

PRESENCE BOOST
$349/month

$169 onboarding fee

PRESENCE PRO
$749/month

$169 onboarding fee
GREEN INDICATES VENDOR-MANAGED SERVICES
RED INDICATES CLIENT-MANAGED SERVICES
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Leaderboard / Marquee
	 	 Leaderboard: 728x90 top and bottom positions
	 	 Marquee: 970x250 top position only
	 	 Optional mobile companion for leaderboard: 320x50
	 	 Leaderboard max. weight 40k (JPG, GIF), 50k (HTML5)
	 	 Marquee maximum weight - 150k
	 	 Animation available for up to 15 seconds

Digital Ad Specifications

Video Pre-Roll
	 	 Dimensions:  400x300 or larger, actual player 
		  size varies in a live environment
	 	 Max video length: 15 seconds
	 	 Acceptable formats: mp4, HLS video assets
	 	 Frame rate of 30 FPS and bitrate of 600 kbps
	 	 Resolution: 640x480 (preferred)
	 	 Preferred tags:  VAST, VPAID, JS VPAID

In-Story Video
	 	 Dimensions:  16:9 preferred or 4:3 is acceptable
	 	 Max video length: 30 seconds
	 	 Acceptable formats: mp4, mov, wmv, avi
	 	 Frame rate of 30 FPS and bitrate of 600 kbps
	 	 Resolution: 1280x720 (preferred)

Medium Rectangle
	 	 Desktop and mobile: 300x250
	 	 Desktop positions:  4 on right rail or in-story article
	 	 JPG, GIF:  maximum weight 40k
	 	 HTML5:  maximum weight 50k
	 	 Animation available for up to 15 seconds

Reveal
	 	 Desktop: 1920x600 
	 	 Mobile Companion:  800x250
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Third party ad tags have to be tested

Float Bar
	 	 Desktop: 1170x70
	 	 Mobile Companion:  150x50
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Third party ad tags have to be tested

SP36102_V4



Digital Ad Specifications

Email Blast
	 	 Desktop recommend size:  600x900
	 	 Compatible with mobile devices
	 	 JPG, GIF, PNG, HTML
	 	 HTML files need to be supplied in advance for testing

Email Newsletter Ad
	 	 Desktop and mobile:  970x250
	 	 JPG, GIF:  maximum weight 40k
	 	 HTML5:  maximum weight 50k

Mobile Ad Unit
	 	 Dimensions: 320x50
	 	 Can be companion for leaderboard
	 	 Positions: in-page and adhesive footer
	 	 JPG, GIF:  maximum weight 15k
	 	 HTML5:  maximum weight 25k
	 	 Limited animation available in GIF format

Mobile and Tablet APP Units                
	 	 1024x768 and 768x1024:  60k max weight
	 	 480x320 and 320x480:  50k max weight
	 	 300x250 medium rectangle:  40k max weight
	 	 JPG, PNG and GIF (image only)320x480

768x1024
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480x320

1024x768

300x250
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Print & Distribute Rates

2 SIDE

1 
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R

2 
CO
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4 
CO

LO
RS

  QTY.                 60# WHITE         60# PASTEL        60# ASTRO

5,000	 $108.64	 $118.49	 $128.84
10,000	 $81.38	 $90.88	 $100.83
25,000	 $70.29	 $75.43	 $85.17
50,000	 $64.95	 $70.75	 $80.39
100,000	 $59.95	 $67.84	 $78.29
150,000	 $57.15	 $67.09	 $77.55
200,000	 $56.80	 $66.75	 $77.20

5,000	 $113.15	 $123.74	 $134.85
10,000	 $88.71	 $94.69	 $104.32
25,000	 $71.07	 $80.04	 $87.79
50,000	 $65.83	 $73.05	 $82.77
100,000	 $61.26	 $70.05	 $80.55
150,000	 $59.26	 $69.25	 $79.70
200,000	 $58.84	 $68.80	 $79.28

  QTY.                            60# OFFSET                    70# GLOSS

5,000	 $133.03	 $138.20
10,000	 $100.18	 $114.21
25,000	 $84.77	 $98.77
50,000	 $66.27	 $75.63
100,000	 $63.90	 $67.33
150,000	 $59.96	 $63.74
200,000	 $59.38	 $63.14

Flyer Rates 8.5” x 11”
Prices based on cost-per-thousand

Special Printing Orders
Prices for services other than those listed are available upon 
request through your account executive:

•  Perforating  
•  Bleeds  
•  Larger or smaller sizes  
•  Orders exceeding 200,000  
•  Other ideas you may have 

Deadlines
For fliers and zip cards, materials are due 3 weeks in advance of 
insertion date. See your account executive for exact deadline dates. 
Deadlines may vary upon the complexity of your project.

•  �For zip code distribution quantities see your account executive.
•  �Minimum order of 5,000 households per insertion.
•  �4% spoilage will be added to all orders.
•  �All Print and Distribute orders must be distributed within 90 

days of printing.
•  �All Print and Distribute orders are payable in advance unless 

credit has been established with the credit department.

All Omaha World-Herald inserts are billed at current distribution quantities.

1 
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R

2 
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4 
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RS

  QTY.                 60# WHITE         60# PASTEL        60# ASTRO

5,000	 $100.30	 $110.17	 $120.50
10,000	 $74.64	 $84.13	 $94.10
25,000	 $60.75	 $70.02	 $79.74
50,000	 $56.66	 $65.86	 $75.51
100,000	 $52.63	 $62.60	 $73.05
150,000	 $52.01	 $61.97	 $72.42
200,000	 $51.72	 $61.66	 $72.11

5,000	 $104.41	 $115.00	 $126.10
10,000	 $76.79	 $86.66	 $97.00
25,000	 $61.73	 $71.15	 $81.03
50,000	 $57.71	 $66.99	 $76.73
100,000	 $53.84	 $63.85	 $74.35
150,000	 $53.14	 $63.12	 $73.59
200,000	 $52.79	 $62.76	 $73.21

  QTY.                            60# OFFSET                    70# GLOSS

5,000	 $118.04	 $123.02
10,000	 $83.83	 $95.76
25,000	 $70.79	 $84.82
50,000	 $59.61	 $65.25
100,000	 $55.89	 $60.14
150,000	 $53.65	 $57.67
200,000	 $53.16	 $57.18

1 SIDE
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More shine per
square inch
More shine per
square inch

At Merry Maids, we are committed to cleaning your house like it was
our own. We take the time to understand all your needs, work with
your budget and customize an expert cleaning service that you’ll be
completely satisfied with every time guaranteed.

A clean that measures up

Leave the details to us.

Greater Omaha

402-390-2300
mmbranch600@merrymaids.com

merrymaids.com
mm4000.digbro.com

Satisfaction guaranteed
Bonded and insured
Free consultation
Customized cleaning
Reliable service
Equipment & supplies provided

$400 Off
Up to $400 off your first 24 weekly
or biweekly cleanings.
New or former customers only. Can't be combined with any other
offer or discount. Additional restrictions may apply. Offers are
non-transferable. Cash value 1/100 of 1 cent.

Services provided by independently owned and operated
franchises or corporate-owned branches. Employment hiring and
screening practices may vary. Please contact your local Merry
Maids office for more details. ©2010 Merry Maids L.P.
All rights reserved.

www.merrymaidsomaha.com

sales4000@merrymaids.net

17903 Pierce Plaza
180th & Pacific – Spring Ridge Plaza

402-991-8355

Formosa Zen
Asian Cuisine

Grand Opening
We welcome you to Formosa Zen!

Owners of the delicious China Road

20% OFF
Dine-In Experience 

Not valid during happy hour. Offer expires June 30, 2015.

BRING IN THIS COUPON FOR

15% OFF
Take-Out Only

BRING IN THIS COUPON FOR

 HAPPY HOUR 
2-6 Everyday

1/2 Price House Wines,
Mixed Drinks & Appetizers

Formosa Mules $8.50
All served in a copper mug.

American, Jalisco & Tokyo 
Signature Cocktails $8.50
Ultimate Strawberry Delight,
Sake Sangria, Sweet Ginger, 

Zen Phizz

For full menu see us online at formosazen.com

Offer expires June 30, 2015.

Formosa Zen
Asian Cuisine

Formosa Zen
Asian Cuisine

16767

19853

402-706-5679
www.pateralandscaping.com

• Concrete Driveways & Walks
• Custom Outdoor Living Spaces
• Paver & Concrete Patios
• Retaining Walls

SPECIALIZING IN CONCRETE

FREE
estimates

FINANCING AVAILABLE
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Print & Distribute Rates

1 
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R
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  QTY.                     60# OFFSET             70# GLOSS       80# GLOSS COVER

5,000	 $112.43	 $115.63	 $140.50
10,000	 $78.72	 $80.98	 $101.01
25,000	 $59.65	 $65.32	 $78.42
50,000	 $53.99	 $57.91	 $71.71
100,000	 $50.21	 $54.86	 $68.12
150,000	 $47.81	 $49.46	 $66.31
200,000	 $47.33	 $48.96	 $65.73

  QTY.                 60# WHITE         60# PASTEL        60# ASTRO

5,000	 $93.45	 $98.75	 $104.29
10,000	 $68.92	 $73.86	 $79.01
25,000	 $54.34	 $59.04	 $63.98
50,000	 $50.08	 $54.72	 $59.60
100,000	 $44.37	 $48.96	 $53.79
150,000	 $43.77	 $48.35	 $53.17
200,000	 $43.46	 $48.05	 $52.85

5,000	 $97.98	 $104.00	 $110.14
10,000	 $71.19	 $76.47	 $82.03
25,000	 $55.37	 $60.23	 $65.32
50,000	 $51.26	 $55.98	 $60.91
100,000	 $45.48	 $50.12	 $54.98
150,000	 $44.80	 $49.42	 $54.26
200,000	 $44.46	 $49.05	 $53.89

2 SIDE

Zip Cards 8.5” x 5.5”
Prices based on cost-per-thousand
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  QTY.                 60# WHITE         60# PASTEL        60# ASTRO

5,000	 $87.72	 $93.00	 $98.57
10,000	 $64.57	 $69.48	 $74.65
25,000	 $51.09	 $55.79	 $60.73
50,000	 $47.26	 $51.90	 $56.76
100,000	 $41.92	 $46.52	 $51.35
150,000	 $41.33	 $45.92	 $50.74
200,000	 $41.04	 $45.62	 $50.42

4 
CO

LO
RS

  QTY.                     60# OFFSET             70# GLOSS       80# GLOSS COVER

5,000	 $105.46	 $108.66	 $133.53
10,000	 $73.64	 $76.21	 $96.22
25,000	 $55.05	 $60.51	 $74.14
50,000	 $49.91	 $54.99	 $67.87
100,000	 $44.21	 $52.27	 $64.48
150,000	 $43.97	 $45.88	 $62.73
200,000	 $43.54	 $45.43	 $62.19

5,000	 $91.83	 $97.85	 $104.16
10,000	 $66.82	 $72.11	 $77.66
25,000	 $52.03	 $56.89	 $61.97
50,000	 $47.87	 $52.59	 $57.52
100,000	 $42.46	 $47.10	 $51.96
150,000	 $41.88	 $46.49	 $51.33
200,000	 $41.60	 $46.20	 $51.02

1 SIDE

P&Ds are a great example of how 
you can target geographically
the households near your 
business by zip code.

( 4 0 2 ) 8 7 1 - 7 7 8 5
www.WePaintOmaha.com

We pride ourselves on 
delivering high quality work 

at a reasonable price.
BBB Rating: A+

• Interior 
• Exterior
• Decks 
• Drywall

$299

Locally Owned

Family 
Operated

AS 
LOW AS 

Deck 
Staining

Choose your deck size:
10’ x 10’ - $299.00
15’ x 15’ - $399.00
20’ x 20’ – $549.00

Coupon cannot be combined with any other offers, sales, or discounts. Valid for wooden decks with 
up to 10 stairs. Includes power wash and staining of deck floor, railings, stairs, and support posts. Cost 
of stain and deck wash not included. Services such as deck repairs, sanding, wood restoration, stain 
or paint stripping are not included.  OWH2015

$99AS 
LOW AS 

Interior 
Painting 

Choose your room size:
12’ x 13’ – 8’ tall - $99.00
15’ x 15’ – 9’ tall - $149.00
18’ x 18’ – 10’ tall - $249.00

Limit one room per household.  Coupon cannot be combined with other offers, sales, or discounts.  
Includes 2 coats of one color to the walls.  Cost of paint not included.  Priming, drywall repairs, 
spackling, furniture moving not included.  Does not include painting of trim, doors, windows, or ceilings.   

OWH201517326

Keeping the Tooth
Fairy out of business

in West Omaha

302 N. 168th Cir., Ste 208, Omaha, NE 68118
402.505.7474 | thedentistsomaha.com

17343
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LAKEFRONT COMMUNITY
PREMIUM NEW
• 200-acre sand-bottomed lake
• Private gated entrances
• Full Walk-out Basements
• Fishing, Boating & Jet skiing
• Marina

CALL FOR A PRIVATE SHOWING! 

Scot Ballan

Super Low
1.59% Tax Levy

SAVE $1000s Each Year!

LAKEFRONT COMMUNITY

www.lakeallure.com

Scot Ballan
402-699-7700

16917
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Preprints:  Daily & Sunday

Daily Distribution 
Prices based on cost-per-thousand

Rates represent cost-per-thousand.  Add $2.50 for each 2 Std/4 Tab/8 Mini over the last bracket. Partial pages will be billed as measured.  Sunday rates apply on 
Thanksgiving Day.  All Omaha World-Herald inserts are billed at current distribution quantities.  Minimum quantity of 5,000.  Dollar volume commitments include all 
retail and digital investments with the Omaha World-Herald.

DAILY Standard, Tab and Mini

      SIZE                                                                    OPEN                       50,000                    150,000                 250,000                 350,000                  450,000                  550,000                  650,000                750,000

Flyer	 $31.50 	 $31.50 	 $31.50	 $31.19 	 $31.19 	 $31.19	 $31.12 	 $31.12 	 $31.04

2 Std/4 Tab/8 Mini	 $56.16 	 $54.10	 $53.06	 $51.24        	 $49.64 	 $48.53	 $47.96 	 $47.56 	 $45.74

4 Std/8 Tab/16 Mini	 $82.38 	 $75.68 	 $69.72	 $64.55	 $60.53 	 $59.33	 $58.61 	 $58.09 	 $55.93

6 Std/12 Tab/24 Mini	 $89.94 	 $82.76 	 $76.45	 $73.26 	 $67.86 	 $66.66	 $65.85 	 $65.41	 $62.79

8 Std/16 Tab/32 Mini	 $98.14 	 $90.92 	 $84.62	 $79.76 	 $73.97 	 $72.75 	 $71.89 	 $69.21 	 $66.50

10 Std/20 Tab/40 Mini	 $103.60 	 $96.50 	 $90.39 	 $83.24 	 $76.70 	 $74.37	 $73.55 	 $70.69	 $68.19

12 Std/24 Tab/48 Mini	 $107.69 	 $99.85 	 $93.03	 $87.29 	 $80.24 	 $78.01	 $77.11 	 $74.10	 $71.41

14 Std/28 Tab/56 Mini	 $111.78	 $105.29 	 $99.91 	 $93.99 	 $84.64 	 $83.42	 $82.37	 $79.22	 $76.20

16 Std/32 Tab/64 Mini	 $115.46 	 $108.54 	 $102.64 	 $97.50 	 $91.33 	 $89.91	 $88.97 	 $85.45	 $82.28

18 Std/36 Tab/72 Mini	 $118.56 	 $111.54 	 $105.71 	 $100.66 	 $94.30 	 $92.98	 $91.97 	 $88.54 	 $85.17

20 Std/40 Tab/80 Mini	 $121.74 	 $114.68 	 $108.78 	 $103.66 	 $97.39 	 $96.06	 $94.96 	 $91.46 	 $88.19

22 Std/44 Tab/88 Mini	 $124.84 	 $117.69 	 $111.72 	 $106.69 	 $100.41 	 $98.95	 $97.94 	 $94.38 	 $90.97

24 Std/48 Tab/96 Mini	 $127.75 	 $120.64 	 $114.79 	 $109.66 	 $103.38	 $102.01	 $100.88	 $97.42 	 $93.98

Sunday Distribution 
Prices based on cost-per-thousand

SUNDAY Standard, Tab and Mini

      SIZE                                                                    OPEN                       50,000                    150,000                 250,000                 350,000                  450,000                  550,000                  650,000                750,000

 Flyer	 $29.46 	 $29.46 	 $29.39	 $29.39 	 $29.39	 $29.31 	 $29.25 	 $29.18 	 $29.18

2 Std/4 Tab/8 Mini	 $52.53 	 $50.83 	 $49.45 	 $48.53	 $46.82	 $45.63	 $45.07 	 $44.58 	 $43.03

4 Std/8 Tab/16 Mini	 $77.10 	 $70.85 	 $65.13	 $61.12 	 $57.02 	 $55.87	 $55.14 	 $54.46 	 $52.57

6 Std/12 Tab/24 Mini	 $84.17 	 $77.51 	 $71.43 	 $69.37 	 $64.02 	 $62.65	 $61.98 	 $61.14 	 $59.06

8 Std/16 Tab/32 Mini	 $91.78 	 $84.98 	 $78.85 	 $75.27 	 $69.71 	 $68.42	 $67.53 	 $64.85 	 $62.64

10 Std/20 Tab/40 Mini	 $96.90 	 $90.28 	 $84.37	 $78.47 	 $72.23 	 $70.06	 $69.22 	 $66.36 	 $64.10

12 Std/24 Tab/48 Mini	 $100.74 	 $93.45 	 $86.89	 $82.25	 $75.61	 $73.42 	 $72.49 	 $69.49 	 $67.10

14 Std/28 Tab/56 Mini	 $104.62 	 $98.58 	 $93.27 	 $88.16 	 $79.71 	 $78.28	 $77.44 	 $74.23 	 $71.63

16 Std/32 Tab/64 Mini	 $108.07 	 $101.55 	 $95.81	 $91.57	 $86.10 	 $84.61 	 $83.62 	 $80.25 	 $77.45

18 Std/36 Tab/72 Mini	 $110.93 	 $104.38 	 $98.64 	 $94.38 	 $88.97 	 $87.42	 $86.45 	 $83.01 	 $80.14

20 Std/40 Tab/80 Mini	 $113.92 	 $107.34 	 $101.59 	 $97.30 	 $91.78 	 $90.28	 $89.23	 $85.82 	 $82.83

22 Std/44 Tab/88 Mini	 $116.77 	 $110.17 	 $104.46 	 $100.06 	 $94.60 	 $93.07	 $92.00 	 $88.52 	 $85.57

24 Std/48 Tab/96 Mini	 $119.58 	 $112.95 	 $107.14	 $102.82 	 $97.43 	 $95.87	 $94.78 	 $91.28 	 $88.32

Rates represent cost-per-thousand.  Minimum Metro Distribution.  Add $2.50 for each 2 Std/4 Tab/8 Mini over the last bracket.  Partial pages will be billed as measured.  
All Omaha World-Herald inserts are billed at current distribution quantities.  Dollar volume commitments include all retail and digital investments with the Omaha 
World-Herald.
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Preprints:  Wednesday Non-subscriber

Wednesday Non-subscriber Distribution
Prices based on cost-per-thousand.
Delivery is available on Wednesdays to all non-subscriber households in Douglas, Sarpy  and to non-subscribers in selected areas of Washington, 
Saunders and Cass Counties in SAVOR (formerly Food Express).  Zoning options available to ZIP code level. Minimum quantity: 5,000 per insertion.  
Frequency levels are based on non-subscriber insertions only.
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*Broadsheet page count.  Heavier paper stock my be subject to additional costs.

LESS THAN 100,000 INSERTS

  PGS.*             UP TO 11                         12-23                                 24-35                        OVER 35           

Flyer	 $37.26 	 $37.09 	 $37.00 	 $36.90

2	 $59.37 	 $56.93 	 $55.43 	 $48.69

4	 $101.89 	 $90.84 	 $86.41 	 $72.90

6	 $116.54 	 $102.91 	 $97.77 	 $87.10 

8	 $124.45 	 $110.47 	 $105.21 	 $94.47

10	 $146.67 	 $132.65 	 $127.44	 $116.19

12	 $160.76 	 $146.62 	 $141.16 	 $129.86

14	 $176.90 	 $162.74 	 $157.18	 $145.57

16	 $188.08 	 $173.80 	 $168.10 	 $156.51

18	 $204.17 	 $189.86	 $184.18 	 $172.27

20	 $219.25 	 $204.88 	 $198.99 	 $186.81

22	 $232.58 	 $218.22 	 $212.28 	 $199.90

24	 $246.04	 $231.48 	 $225.52	 $213.06

26	 $259.37 	 $244.87 	 $238.82	 $226.15

OVER 100,000 INSERTS

  PGS.*             UP TO 11                         12-23                                 24-35                       OVER 35           

Flyer	 $33.87 	 $33.55 	 $33.46 	 $33.37

2	 $53.95 	 $51.46 	 $50.10 	 $44.06

4	 $92.60 	 $82.16 	 $78.23 	 $65.99

6	 $105.95	 $93.12 	 $88.49 	 $78.86

8	 $113.17 	 $99.97 	 $95.29 	 $85.50

10	 $133.40 	 $120.09 	 $115.23 	 $105.14

12	 $146.10 	 $132.65 	 $127.65 	 $117.42

14	 $160.83 	 $147.19 	 $142.15 	 $131.73

16	 $170.95 	 $157.21 	 $152.10 	 $141.52

18	 $185.63 	 $171.80 	 $166.65 	 $155.87

20	 $199.31 	 $185.31 	 $180.05	 $169.07

22	 $211.47 	 $197.41 	 $192.07  	 $180.84

24	 $219.61	 $209.45 	 $204.04	 $192.71

26	 $235.80 	 $221.51 	 $216.00 	 $204.53

Preprints and inserts are like a portable 
shopping mall.  They provide an easy one-stop
comparison shopping resource, a powerful  
tool at an incredibly competitive price.
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Figuring Preprint Sizes
Preprinted inserts will be measured as they are unfolded for the reader 
to read. Unique pages will be counted accordingly.

Second Piece Discounts
A discount of 50% will be applied to separate and additional preprints 
distributed to subscribers on the same day. The discount applies to the 
preprints with the lower cost and will be taken off the applicable rate 
card rate.  The second preprint must fall within the same zip codes as 
the first preprint order. The preprint receiving the discount must be 
distributed to a minimum of 5,000 households per insertion.

ZIP Code Zoning
Zoning is available Monday through Saturday. Five thousand (5,000) 
minimum preprint quantity per insertion required. Daily distribution 
includes subscribers and single copy in each zip code.

Blow-ins, Stitch-ins and
Preprint Wrap-arounds
Whenever any of the above products are added to a preprinted 
insert and they measure 1/2 or less than the page size of the rest of 
the preprint, it will be charged at 1/2 the page price. If it exceeds a 
measurement of 1/2 page it will be counted as a full page. 

Bonus Days Distribution
Includes all daily, weekend  
and Sunday customers

	 New Year’s Day
	 President’s Day
	 Memorial Day
	 Independence Day 
	 Labor Day
	 Columbus Day
	 Veterans’ Day
	 Thanksgiving
	 Day After Thanksgiving
	 Christmas

Preprint Specifications
Uncoated Paper / Minimum Caliper:  0.0048
Coated Paper / Minimum Caliper:  0.0039

Standard / Tab Insert Sizes: 
	 Fold Edge: 	 Maximum 11”	 Minimum 7”
	 Cut Edge:	 Maximum 11”	 Minimum 5.5”
	 Flyer Sizes: 	 Maximum 11” x 11”	 Minimum 5.5” x 8.5” 

Special insert orders such as envelopes, consumer sample 
packets, coupon packets, perforated cards, etc.

a.	 The advertiser agrees to accept any unanticipated extra costs  
	 that may be incurred in handling these special supplements.

b.	 It would be to the advertiser’s benefit to contact us for packing  
	 directions on this type of material. Good packing results in good  
	 distribution.

c.	 Any preprinted insert which does not meet above requirements  
	 must be submitted in quantities of 150 for machine testing prior  
	 to order acceptance.

Preprint Spoilage Requirements
Pallets & Shrink Wrapped
	 	 Normal Insert	 2%
		  60# Paper Flyer	 3%
		  High Gloss Flyer	 4%
		  Paper sacks or Bags	 4%

Boxed, Tied, Banded or 1/4 Folded
	 	 Normal Insert	 3%
		  60# Paper Flyer	 4%
		  High Gloss Flyer	 5%
		  Paper sacks or Bags	 5%

Preprint: Specifications and Deadlines
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    SIZE                                 SURFACE AREA MEASUREMENTS

Broadsheet Size	 181 square inches and larger 

Tab Size	 80-180 square inches

Mini-Tab/Flexi	 79 square inches or less

Flyers	 Single sheets no larger than 11” x 11”

Paper Bags	 priced by weight

Advertising Insertion Deadlines
NOTE: Holiday deadlines will be advanced. 
Contact your account executive for holiday schedules.

Shipping Address:
Omaha World-Herald

Materials Handling Center
1250 Capitol Ave.
Omaha, NE 68102

Monday	 Fri., 11:30 a.m., 10 days in advance	 Fri., 7:00 p.m., 10 days in advance

Tuesday	 Mon., 11:30 a.m., 8 days in advance	 Mon., 7:00 p.m., 8 days in advance

Wednesday	 Mon., 11:30 a.m., 9 days in advance	 Thu., 7:00 p.m., 6 days in advance

Thursday	 Tue., 11:30 a.m., 9 days in advance	 Thu., 7:00 p.m., 7 days in advance

Friday	 Wed., 11:30 a.m., 9 days in advance	 Fri., 7:00 p.m., 7 days in advance

Saturday	 Wed., 11:30 a.m., 10 days in advance	 Fri., 7:00 p.m., 8 days in advance

Sunday	 Thu. 11:30 a.m., 17 days in advance	 Fri., noon, 9 days in advance

See page 29 for skid and
pallet requirements.

           INSERTION DAY                       RESERVATIONS NO LATER THAN                                  DELIVERY NO LATER THAN
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Preprint: Specifications and Deadlines
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Packing
1.	 Skidded preprinted supplements should be stacked on solid 

base non-returnable skids or pallets (pallets preferred).  Total 
height of loaded skids should not exceed 50” from the floor.

	 Skids that exceed 50” from the floor will need to be 
re-stacked in order to be inserted and a fee of $100 per 
skid will be assessed.

2.	 All sections must be well jogged, brick-stacked and banded 
(except where contained in cartons).  Cartons must be used 
for envelope supplements or inserts containing partial 
pages or attachments.  Cartons must be fully packed or 
dunnaged internally. The printer should place them in rows in 
a cardboard box with a divider between the rows. All pieces 
must be turned one way in a row.  If more than one layer is 
to be used, there should be a cardboard separator on top of 
each layer.

3.	 Solid skid tops should conform in size with the base of the 
skid.

4.	 Product should be so stacked that it does not protrude 
beyond the limits of the skid.  This practice will help to 
minimize damage from bands or truck walls.

5.	 Inserts must be banded on skids or pallets and protected 
from the weather.  A protective cover should be placed on 
the skid before stacking, and another before topping.  This 
would prevent, to some extent, damp and curled sections 
which we occasionally  encounter due to green lumber and 
weather conditions during shipment.  We also recommend 
that a sheet of cardboard be used on about every third row. 
This helps to keep the supplements flat.

6.	 The folded edges of supplements should be protected from 
damage at all times.  One such way, in the case of a skidded 
product, is to turn all folded edges toward the center of the 
skid.

7.	 In banding skids, the bands should be tight but not to 
the extent of pulling down and bending the top turn of 
supplements or pulling loose the flooring of the skid.

8.	 Skids are not to be double-decked in a truck.  These will not 
be accepted.  Turning pallets on a truck to accommodate 
extra pallets in the shipment is an unsafe practice for our 
dock workers.  Skids and pallets must be pointing toward the 
door of the trailer so power horses can be easily rolled under 
them.

9.	 Sections absolutely must not be tied together in bundles 
with rope, string, wire or rubber bands.

10.	 Skid or Pallet Requirements
		  a. 	 Maximum height (from the floor) . . . . .      50”
		  b. 	 Height (skid) . . . . . . . . . . . . . . . . .                 minimum 4”
			   (pallet) . . . . . . . . . . . . . . . . . . .                   minimum 6-1/2”
			   (skid or pallet)  . . . . . . . . . .           maximum 8-1/2”
		  c. 	 Width . . . .   minimum 20-1/2”/maximum 42”
		  d. 	 Length . . . . . . . . . . . . . . . . . . . . .                     maximum 48”

Preprint Shipping and Delivery
Shipping
	 Omaha World-Herald
	 Material Handling Center (MHC)
	 1250 Capitol Ave. 
	  Omaha, NE  68102

Contact
	 (402) 444-1103

Receiving Hours
	 Monday - Friday 8 a.m.- 7:00 p.m.

Identification
a.	 Each skid or pallet must display insertion date, quantity and 

advertiser name of that skid or pallet.
b.	Each skid must have the supplement displayed or “flagged” on 

two sides.
c.	 Sampling, testing or A/B split insert sections require special care. 

Contact The World-Herald for details.

Notification
	 Please advise your World-Herald representative with the name 

and telephone number of the printer and shipping line, as soon as 
the reservation is placed. This will help us trace missing shipments 
and avoid missing insertions. 

To Ensure Full Distribution
a.	 All supplements are to be delivered to reach MHC docks no more 

than 17 days before or less than 9 days prior to date of publication.
b.	It will be the printer’s responsibility to select the method of 

shipping and carrier that will insure the supplements arriving at 
their destination at the proper time.

Bill of Lading Must Include the Following:
a.	 The total print order
b.	The number of parts per skid
c	 The total number of skids
d.	The name of the advertiser
e	 The publication date
f.	 The name of the publication (Omaha World-Herald)
g.	Gross and tare weight

Early Deliveries
	 Early deliveries (more than 17 days prior to insertion), if accepted, 

shall incur a storage charge of $10.00/skid/day.
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Omaha World-Herald Events

The Midlands International Auto Show attracts visitors from all 
over eastern Nebraska, western Iowa and as far away as Kansas 
City.  People attend each year to see the newest cars, trucks and 
SUVs from the major manufacturers, along with stunning private 
car collections - worth millions!  The event is hosted at the Century 
Link Center in downtown Omaha in January.  Participating vendors 
receive the benefit of reaching a specified audience that is 
primed for a new car purchase or auto related accessories.  It also 
provides an extraordinary opportunity for vendors to build brand 
awareness of their products and services and engage in two-way 
dialog directly with their consumer.

OmahaAutoShow.com

In partnership with Wedding Essentials magazine, these two 
bridal events, The Idea Show and Ring Around the City are hosted 
annually.  The Idea Show attract brides, grooms, their families 
and members of the wedding party to a one-day event at the 
Mid-America Center in Council Bluffs.  Ring Around the City takes 
place in the spring.  It is a one day tour and open house to some 
of the best wedding venues in the metro and surrounding areas. 
Both are geared to make the wedding planning experience more 
convenient for couples while vendors make personal connections 
with those who are in all stages of their planning process. The 
events are heavily promoted to ensure a continued great turn-out.

WeddingEssentialsMagazine.com

The MOBA Home Show is a great opportunity to spend quality 
time with the people you want to meet most – buyers!  The 
Omaha Home Show features products of all kinds geared 
towards home construction, improvement, and design. 
The event is in partnership with the Omaha Metro Builders 
Association and the show occurs each spring at the CenturyLink 
Center. Around 200 plus vendors participate in this annual 

event.  Where else can you network with other professionals, 
capture new customers, generate sales leads, create brand 
recognition and set future appointments with thousands of 
qualified buyers in three days?  Our incredible advertising and 
PR campaigns continue to attract the most qualified buyers.

OmahaHomeShow.com

Metro Omaha 
Builders Association
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Electronic Ad Submission and
Printing Specifications
Adobe Acrobat PDF - Preferred Format
Non-digital ad materials (hard copies) will have to be scanned, which 
may result in a loss of quality.  Please contact DAT for details on other 
file format submission types.

Electronic Ad Delivery Options
	 FTP – call (402) 444-3134 or (402) 444-1250 for access
	 Email – submit electronic files to advdat@owh.com (5MB or less)
	 Third Party Submission – AP Adsend, Ad Transit and Fast Channel
	 Disk Transfer – CD/DVD or USB memory drives

Hard copy for verification recommended. ROP advertising deadlines are listed  
on page 7.  Check individual products  for their appropriate deadline. 

Print  and Color Specifications 
	 •	 CMYK profile - SWOP Newsprint
	 •	 240-280% total ink density
	 •	 7-15% dot gain
	 •	 200 d.p.i. for newsprint printing
	 •	 300 d.p.i. for gloss and 
		  magazine production

	 Avoid using rich black 
	 4 color black) except
	 when appropriate.  

Contact Digital Ad Transfer (DAT) for
questions concerning file submission 

(402) 444-3134 or (402) 444-1250

 Hours:  Monday - Friday  8:00 a.m. – 5:00 p.m. CST

A.	 Retail advertising rates apply to businesses located within The 
World-Herald circulation area of Nebraska and southwest Iowa.  The 
business must have a permanent location (12-month lease or own 
building) where the products or services are purchased from that 
location.

B.	 The publisher shall not be liable for slight changes or typographical 
errors that do not lessen the value of an advertisement.  The 
publisher’s liability for other errors or omissions in connection with 
an advertisement is strictly limited to the first published insertion 
and not to exceed the cost of the ad.

C.	 The advertiser and/or advertising agency agrees to defend and 
indemnify the publisher against any and all liability, loss or expenses 
arising from claims of libel, unfair competition, unfair trade practices, 
infringement of trademarks, copyrights, trade names, patents or 
proprietary rights or violation of rights of privacy resulting from the 
publication of the advertiser’s advertisement.

D.	 Any advertising agency establishing credit and placing advertising 
with the Omaha World-Herald shall be liable for payment of all 
media invoices.  Any written or verbal agreement or statement policy 
pertaining to “sequential liability” contained on insertion orders from 
the agency shall be subject to conditions stated under the Omaha 
World-Herald Credit Policy, which will be provided upon request.  
The terms of this Agreement may not be supplemented or revised 
by insertion order or other documents submitted by Agency or 
Advertiser to order or request advertising, it being expressly agreed 
that this Agreement shall govern the terms, rates, conditions and 
liabilities of and for all advertising hereunder. 

E.	 In the event of any direct tax or levy being applied to advertising, this 
tax or levy will become an additional charge to the advertiser, over 
and above the rates mentioned herein.

F.	 Publisher reserves the right to revise rate or rates on any accepted 
contract or order at any time upon 30 days’ written notice. During a 
period of 14 days after receiving such written notice, the advertiser 
may cancel or alter the agreement without penalty. This option 
excludes contracts expiring concurrent with any revision in rates.

G.	 The subject matter, form, size, wording, illustration and typography 
of all advertising is subject to the approval of the publisher.  No 
objectionable medical, personal, matrimonial, clairvoyant or 
palmistry advertising accepted; no oil, mining, stock promotions or 
financial advertising other than those of securities of known value 
will be accepted.

H.	 Advertising set solid or in reading matter type, or advertising which 
simulates editorial content, or advertising that is deemed political, 
must carry the word “Advertisement” over every two columns in 
width.

I.	 Key letters, numbers, codes and symbols inserted in coupons or text 
of advertisements are at the risk of the advertiser, unless when part 
of the mechanical or reproduction materials are furnished by the 
advertiser.

J.	 Position requests - Advertisers can request specific sections or pages. 
We will make every effort to satisfy the advertisers' request, but we 
do not guarantee ad position and will not credit advertising as a 
result of ad placement.

K.	 All advertising is payable in advance, unless credit has been 
established with the Credit Department.  It is agreed that where 
monthly credit is granted, payment terms are net 15 days from the 
date of the invoice. 

L.	 Retail rates are not commissionable, and there is no cash discount.

M.	 Copy and indemnification. Advertiser shall indemnify and save The 
World-Herald harmless from any loss or expense resulting from 
claims or suits based on the contents of the copy submitted to The 
World-Herald. The World-Herald owns all right, title and interest 
(including copyright) to any article, content or creative work 
(including advertising or marketing materials) prepared or created 
by The World-Herald, its employees, contractors or representatives 
(collectively, the “Work Product”), The Work Product may not be used 
or published in any manner without The World-Herald’s prior written 
permission other than in a publication owned by The World-Herald.

General Information, Contract and Copy Regulations
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